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INTRODUCTION
Rural areas in Europe have changed over the centuries, with the evolution of society and
especially of industrialization and continuous modernisation. Agriculture has created a special
environment in which communities live, but today the rural areas are increasingly associated
with tourism. In Central and Northern Europe tourism became widespread in rural Europe in
many countries in the late 1950s and early 1960s, while in southern Europe it developed later
as a result of economic policies adopted to encourage poverty reduction and economic
development of disadvantaged areas.
The main purpose of rural tourism is to preserve the inherited traditions as unaltered as possible,
the lifestyle of the inhabitants and everything else related to the tangible and intangible heritage
of that space. At the same time, rural tourism helps to increase the standard of living, as well as
to reduce the process of rural-urban migration. Rural development through tourism involves the
active participation of both the population through the provision of related services and the local
authorities through the interest given to the field, especially through the general infrastructure
and the activities aimed at promoting rural tourism.
Recent studies (2020) conducted by the World Tourism Organisation identified the following
trends in the field of tourism for 2020: increasing number of tourists concerned about
environmental issues; increasing demand for new destinations; increasing number of shorter
holidays; increasing number of older people who are more active and willing to travel; evolving
profile of tourists, who become more experienced and more interested in high quality
attractions, facilities and services for which they are willing to pay larger sums of money. In
this context, the rural areas become even more perfect destinations for the development of rural
tourism, cultural tourism and tourism in protected areas (ecotourism, adventure tourism,
wilderness tourism and camping). As a result of environmental problems and
overcrowded tourist destinations, we can say that rural tourism has gained an advantage to the
detriment of mass tourism; it is also a form of tourism that not only promotes nature, ecology
and sustainability, but also offers unique experiences. Consequently, the market and the trends
in terms of tourist destinations are now conducive to the development of rural tourism and
investments to support disadvantaged areas.
In this general context of growing consumer interest, exacerbated by the Covid 19 pandemic
that pushed tourists even further into airy areas, communities need to be aware of their heritage,
the situation of equipment, but also of another very important resource: the people.
Technological changes, the emergence of modern equipment and the widespread use of the
Internet, all require various skills, adapted to the times. That is why, more than ever, the
continuous training of the staff in the field of rural tourism is a necessity. In this context,
exchanging transnational experiences, popularising best practices, creating flexible curricula
for different categories of staff involved in rural tourism benefit from the support of the
European Union through grants from various programs. It is necessary for this funding to
continue, because there will be more and more changes in the future.
Next, synthetic radiographs of rural tourism in six states will be exhibited, in the following
order: Ireland, Italy, Latvia, Romania, Spain, Turkey.
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1. A SHORT HISTORY OF THE RURAL TOURISM IN YOUR COUNTRY

Rural tourism in Ireland has provided a possible solution to population decline, unemployment
and geographic decline. Rural tourism offers many opportunities including the provision of
accommodation, recreational activities, rural amenities, a chance to showcase local culture and
heritage, and interesting countryside pursuits. Irish rural communities have the resources and
are well-placed to capitalise on the move away from mass tourism products to fulfil the tourist’s
desire for the more niche-type holidays which can be found in rural areas.
While agriculture is the cornerstone of Irish rural areas, each year, Rural Tourism grows as a
popular diversification opportunity. Interest in countryside recreation grew in the nineteenth
century as a reaction to the stress of the expanding industrial cities. This has continued to this
day as urban populations increasingly seeking leisure and relaxation in the countryside. Rural
tourism operators all across Ireland are offering opportunities ranging from traditional
countryside activities, walking, mountaineering, cycling, horse riding, angling, bird watching
and foraging, to the increasingly popular watersports of kayaking and canoeing. Irish rural areas
are endowed with the required natural resources and quiet picturesque settings necessary to
enable tourists to experience tranquillity and a slower pace of life, as an alternative to the
perceived pressures and constraints of urban life.
The economic benefits of rural tourism and the continued development of this sector has huge
potential to revitalise local economies, provide job opportunities for both rural tourism
enterprises and farm households, and their members. It also evidently enhances their quality of
life and that of the rural communities reside in. While rural tourism is not the only answer to
overcoming the complex and deep-rooted problems of rural areas, it provides at least one option
amongst others, for rural survival. Recently rural tourism enterprises have been part of farm
enterprise diversification, an initiative driven by Teagasc (Agriculture and Food Development
Authority) and CEDRA (Commission for Economic Development in Rural Areas) and the
Department of Agriculture, Food and the Marine.
There has been significant Government investment in recent years in supporting the
development of outdoor recreation infrastructure, including through funding for walking trails,
greenways, blueways and angling infrastructure. The Programme for Government commits to
ongoing investment and promotion of these amenities for the benefit of local communities and
tourists alike. These will be important attractions for domestic and overseas visitors in the postCOVID recovery.
The COVID-19 pandemic has impacted significantly rural economies particularly those that are
vulnerable to economic downturns due to a less diversified economic base than large urban
areas, generally lower income levels and a reliance on micro and small enterprises which are a
critical part of rural economies.
Work carried out by Ireland’s three Regional Assemblies in 2020 on the impact of COVID-19
concluded that coastal and rural counties are more likely to be exposed to the economic
disruption caused by COVID-19 due their higher reliance on enterprises that require human
interaction or which cannot operate remotely.
Sectors such as Accommodation and Food Services (essentially the Tourism and Hospitality
sectors), Arts & Entertainment and Personal Services, on which many rural towns, villages and
communities depend, experienced the greatest disruption from COVID-19 and are likely to be
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slowest to recover. Some of these sectors are also amongst those most exposed to the impact of
Brexit.

2. THE MAIN AREAS AS RURAL TOURISM DESTINATION
Rural tourism has become more innovative in Ireland due to its unique environment. Ireland is
known for its stunning natural landscapes (e.g. green rolling hills, rugged seaside cliffs, and
windswept rock formations). We are famous for our hikes (e.g. Wicklow and McGillycuddy’s
Reeks); bucket list fishing lakes (e.g. Drowes River). New opportunities such as; on-farm
accommodation, traditional countryside pursuits, education trips, mountaineering, angling and
the increasing popularity of kayaking, canoeing and health breaks. Each rural destination has
its own unique resources particularly when it comes to natural resources.
Outdoor activity tourism is a key growth sector worldwide and Ireland is well placed to
capitalise on this trend. The development and promotion of this sector provide opportunities for
employment growth in rural areas in particular, through local businesses and entrepreneurs
using the tourism assets in their area in a sustainable way to support recreational activities such
as walking, cycling, canoeing and angling.
One of the biggest draws to Ireland is its rich heritage. The country has a strong historic
background and a large diaspora worldwide that has kept this culture alive. Today there is still
a focus on highlighting the Irish and Gaelic living heritage, from language to music and dance.








In Roscommon, the Arigna Mining Experience is one of Irelands top culture and
heritage attractions. Here visitors experience light- and sound-enhanced tours of an
underground coal mine, plus a geology and history exhibition. What is special about this
is the miners who worked there are the guides.
Then there's Glencolmcille Folk Village, located in County Donegal, which is one of
Ireland's best living history museums.
The Doagh Famine Village, Donegal tells the story of Irish life from the Great Famine
of the 1840s through until the present day.
We also have road trips and tours where people can get to discover Ireland’s heritage,
culture and top attractions. Vagabond Tours, Kerry are a boutique tour that shows
breathtaking scenery, inspiring people and hospitality with visits to loads of legendary
history and culture attractions.
Finally, on the Aran Islands, you can learn more about the Gaelic heritage. You could
also stop in small villages like Adare, which was designated a heritage town by the Irish
government.

Castles
Irish history goes back centuries if not millennia, from the Vikings and Celts to warrior clans.
Because of this, there is an estimated 30,000 castles and ruins all over the country. Here are
some of our most popular castles:





Blarney Castle – where you can kiss the famous Blarney Stone
Bunratty Castle – one of the most complete castles left today in Ireland, you can even
join a banquet
Rock of Cashel – an ancient royal site
Lough Rynn Castle – a 19th-century castle on 300 acres on shores of Lough Rynn

Rural Festivals and Events
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Ireland is famous for its Celtic culture and language, lively atmosphere, festivals and events
(e.g. Tradfest which is the largest traditional music festival held every year and Dingle in rural
Clare hosts its own every September). Of course, we take over the world and nearly every city
when Irish congregate to celebrate St Patrick’s Day with parades, festivities, music and dance.
Other famous festivals; International Oyster and Seafood Festival for lovers of gastronomy in
Galway and the Puck Fair, Kerry and the Rose of Tralee, Kerry.
UNESCO World Heritage Sites
Ireland has 2 listed World Heritage Sites located in rural tourism areas that bring great benefits
to the local community as well as the country as a whole. They enhance our culture and heritage
tourism.



Bru na Boinne (The Archaeological Ensemble of the Bend of the Boyne), Drogheda is
an important archaeological landscape, dominated by the spectacular prehistoric
passage tombs of Newgrange, Knowth and Dowth
Skellig Micheal comprises a well-preserved monastery and a remote hermitage located
on a rock in the Atlantic, which is the most spectacularly situated of all the early
medieval Irish monastic sites. The island’s isolation has helped preserve and protect the
monastic remains, allowing the visitor to experience the remarkable achievements of
the early monks.

There are also a few on the tentative list here are three examples:






The Burren, West Ireland is defined by the presence of exposed limestone extending
over an area of approx. 72,000ha. The Burren is thought to have the most extensive cave
systems in Europe, with over 90km of navigable caves. The Burren contains over 2,700
recorded monuments and has been described as ‘one vast memorial to bygone cultures.
Céide Fields, North West Mayo Boglands comprise a Neolithic landscape consisting of
megalithic burial monuments, dwelling houses and enclosures within an integrated
system of stone walls defining fields. Many of the features are preserved intact beneath
blanket peat. The significance of the site lies in the fact that it is the most extensive
Stone Age monument in the world and the oldest enclosed landscape in Europe.
The Monastic City of Clonmacnoise, Offaly is an outstanding example of a relict early
medieval Insular monastic city unobscured by modern building development.

Scenic Road Trips
We are also famous for our scenic road trips think of the Wild Atlantic Way or the Ring of
Kerry. The most efficient way around Ireland is by hiring a car to see the famous sights at
visitors own pace. There are so many attractions along the way.




Follow the Wild Atlantic Way down the west coast
Explore the Ring of Kerry and Dingle Peninsula
Travel along the Causeway Coastal Route in Northern Ireland

These famous roads weave through rural Ireland and showcase a trip full of rich culture,
stunning scenery and delicious food. They are famous because people can go on a vacation that
is uncrowded, serene and fresh. People can relax in a seaweed bath, go hiking, or castle hunting,
stop at a quaint fishing village, catch a wave or go horseback riding along a beach. The Wild
Atlantic Way is a coastal drive along the West Coast is 1,600 miles long. Visitors expect to see
wild, raw beauty, sea views that take your breath away. People get to slow down and escape the
hectic pace of modern life. It has 5 sections divided into the Northern, Northwestern, Western,
Southwestern and Southern.
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Examples of showstoppers along the way
1. North Section; Innishowen Peninsula to Donegal Town Include a stop at the
historical Fanad Head Lighthouse and the highest sea cliffs in Ireland at Slieve League.
2. Northwestern Section; Benbulben, the iconic mountain made famous in the poetry of
WB Yates, where people often stop to go kite surfing or white water rafting.
3. Western Section; Connemara is an area of natural beauty and home to the biggest
National Park in Ireland. Galway boasts some of the most remote coastal scenery in the
country, a vibrant city, and island communities where Irish remains the first language.
4. Southwestern Section; iconic cliffs of Moher stretch are one of Ireland’s most-visited
natural attractions. On a clear day, you’ll be able to see the Aran Islands, Galway Bay
and the Dingle peninsula from the cliffs. The Burren is just under 4,000 acres of exposed
limestone that still contains a huge selection of flora and fauna.
5. Southern Section; Dingle peninsula, Dunquin is a Gaeltacht village where Irish is still
spoken as a first language. Dingle probably the most-visited village in Ireland with
brightly coloured buildings, sea views and award-winning bars and restaurants.
Ireland's heritage affords a huge comparative advantage in terms of our tourism offering.
Heritage lies at the heart of rural Ireland and is one of the keys to sustaining rural areas and
regenerating them. Ireland’s rural areas benefit from a relatively unspoilt environment
containing some of the most spectacular landscapes and collections of flora and fauna in the
world.

3. RURAL TOURISM MARKET
Due to COVID skewing results for 2020 – 2021 and beyond the figures presented focus on
industry insights and results presented by Failte Ireland Reports in 2019. This is a more realistic
overview of the measure of the Irish tourism markets.
3.1. The evolution of rural tourism infrastructure in 2010-2019

Research shows that for some people if the activities are interesting and sufficiently absorbing,
simple accommodation such as hosteling, camping or staying in a pod, a bunkhouse barn, a
hobbit, a shepherd’s hut, may be sufficient. While for others their choice of activity may be
peaceful and tranquil and involve the opportunity to read and relax in a comfortable B&B or
self-catering cottage. But simplicity does not mean poor quality.
The majority of Irelands tourism accommodation premises are usually located in rural tourism
areas consisting of self-catering, guest houses and bed and breakfasts. Clare, Cork, Galway and
Kerry have the highest number of B&Bs in Ireland ranging from 104 premises in Clare and 219
in Kerry. Leitrim, Longford and Monaghan have the lowest number of B&Bs (3 in Longford, 8
in Leitrim and 9 in Monaghan). Kerry and Cork have the highest number of self-catering units
and Westmeath have the lowest (55). Clare and Kerry have the most caravan and campsites.
Over recent years alternative accommodation premises have increased and become more
popular such as pods, glamping, cottages, treehouses, wigwams and yurts and holiday camps.
Another type of accommodation such as hostels, caravans, camping, hobbits, bunkhouse barns,
pods, shepherd’s huts and log cabins. Many providers often mix the offering too.
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Tourists tend to stay in self-catering and guesthouses/B&B’s which make up the majority of
rural tourism accommodations. Bed nights mainly coming from Mainland Europe and Britain
followed by North America.

Bed nights have remained steady for rural tourism accommodation for the past 5 years with
self-catering, caravan/camping and holiday homes remaining the top accommodation choices.

3.2. Tourism flows in the rural area in 2010-2019

International tourism market In 2019 we welcomed more holidaymakers from North America
than Britain and only 54% of overseas tourists came to come here on holidays. Central Statistic
Office (CSO1) figures for tourism in Ireland show that 9.7 million foreign visitors come to
Ireland bringing €5.6 billion to the Irish economy. Mainland Europe accounts for 37.3% of our
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overseas tourists and is not our single largest source market, with Britain accounting for 36.0%
of overseas tourists to Ireland. Some 19.7% come from North America and the balance of 7.0%
come from other long haul markets.
Total out-of-state expenditure, inclusive of carrier receipts and domestic tourism expenditure,
comes to €9.5 billion, which represents 3.6% of GNP in revenue terms.

Failte Ireland tells rural tourism providers that attracting tourists to a destination is ‘not needs
based’ but is incentive-based. In Ireland, that is landscape and scenery. Attractions and
activities that are unique, authentic and have drawing power are essential. Fáilte Ireland
figures show that we get 2 million activity tourists. At 45%, the European market is our
biggest market for activity tourism (11% come from France and 10% from Germany).

What tourists do in Ireland…
Most popular activities they enjoy
and partake in…







1.2 million Walking
290,000 Cycling
176,000 Golfing
168,000 Angling
86,000 Watersports (Canoeing,
kayaking, angling…)
82,000 Equestrian











72% explore
72% enjoy the landscape
70% spend time with family
65% have fun and laughter
60% soak up atmosphere • 60%
spontaneity
60% want peace and quiet
45% want to experience activity
41% visit a craft fair
42% attend a cultural event

10
IO1 – Analysis of the current situation of the rural tourism sector in the partner countries to prepare sector report

The RURALTOUR: A Training Programme For Sustainable Rural Tourism

2020-1-TR01-KA202-092185

Other rural tourism activities enjoyed…
Clay pigeon shooting, karting, rope coursing, archery, heritage and cultural activities events,
crafts and cooking schools and courses, local events and festivals, open farms and tea shops,
abseiling, nature trails, bird watching, mountaineering….

3.3. The main tourist activities and motivations in the rural areas
The Irish Tourist typically buys a ‘holiday experience’, not just accommodation that includes a
two hour trip to a local visitor attraction. Adventure tourism is very popular for Irish rural
tourism due to our landscapes, natural environments, wilderness, beaches, mountains and lakes.
Most visitors come to engage in some form of physical activities that are ‘soft’ (walking, cycling
and cultural experiences) to those that get you wet or get the adrenaline going (surfing, hiking,
mountain biking). In 2019 Failte Ireland reported that foreign visitors mainly engaged in rural
tourism activities with hiking/cross country walking being the most popular followed by
cycling, golf, equestrian and angling.

Activities engaged in by domestic holidaymakers are similar to the international markets,
mainly in the rural tourism sector including hiking/walking, national parks, houses/castles,
gardens and heritage.
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While the natural landscapes and environments are the main motivation for tourists coming to
Ireland it is the attractions and activities that draw them to their chosen areas. Linkage to the
community is essential and cultural events or activities. It is also essential to have something to
do while they stay. The main motivations for visitors are:








Beautiful scenery
Plenty of things to see and do
Interesting history and culture
Having a good range of natural attractions
Friendly, hospitable people
Safe and secure
Natural and unspoilt environment.

There is a growing consciousness amongst tourists of the need for a more sustainable approach
to tourism and this thinking will be central to policy measures adopted by Ireland in the medium
term. Sustainable tourism recognises that tourism growth must be environmentally,
commercially and socially sustainable, and include community and visitor awareness and
involvement. The Government will publish an interim Action Plan for Sustainable Tourism in
2021 which will identify actions that can be taken in the short-term to promote sustainable
tourism.
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4. DESTINATION MANAGEMENT AND MARKETING
Marketing, Development Bodies, Agencies, Associations and Organisations that Support
Rural Tourism:
 The Department of Tourism, Culture, Arts, Gaeltacht, Sport and Media is a
department of the Government of Ireland. The mission of the department is to promote
and develop Ireland’s tourism, culture, and art; and to advance the use of the Irish
language, including the development of the Gaeltacht.
 Department of Rural and Community Development implements rural and
community development policy. It provides rural funding, manages the community
enhancement programs, connects communities and provides social innovation supports.
https://www.gov.ie/en/organisation/department-of-rural-and-community-development/
 Fáilte Ireland is the official corporate tourism trade website in Ireland. Fáilte Ireland,
the National Tourism Development Authority, provides a range of practical information,
guidance and training www.failteireland.ie
 Tourism Ireland is responsible for marketing the island of Ireland overseas as a leading
holiday destination www.tourismireland.com
 Irish Tourism Industry Confederation an integral part of the decision-making process
on policies and procedures affecting tourism e.g. Strategy for Growth Beyond 2000, set
the agenda for advancing Irish tourism. https://www.itic.ie/about-us/what-we-do/
 Discover Ireland is a consumer website operated by Fáilte Ireland, the tourism board
of the Republic of Ireland and features information and listings for Irish
accommodation, activities, events, tourist attractions and Irish holiday special offer
www.discoverireland.ie
Accommodation Supports:











Bed & Breakfast Association manage and market over 700 independently-owned,
quality assured Bed and Breakfast homes in Ireland. It supports, coordinates and
markets of the B&B sector www.bandbireland.com
Hostel Association is a non-profit organisation providing youth hostel accommodation
across the Republic of Ireland www.independenthostelsireland.com
Irish Self Catering Federation (ISCF) is the National organisation for all selfcatering properties in Ireland. https://iscf.ie/
Hidden Ireland is a fascinating collection of Historic Country Houses where visitors
stay as guests and explore the best of the Irish countryside www.hiddenireland.com
Ireland's Blue Book Association has 53 properties with a strong individualistic style
and character. The Association's unique combination of Country Houses, Castles,
Historic Hotels and Restaurants all add a distinctiveness represent the finest of Ireland's
hospitality, accommodation and cuisine www.Irelands-blue-book.ie
Irish Caravan & Camping Council has approximately 100 caravan and camping park
operators, whose sites are Fáilte Ireland registered. It regulates and monitors the sector
to uphold and upgrade industry standards, facilities and services in an increasingly
competitive marketplace www.camping-Ireland.ie
Irish Landmark Trust turn historic buildings into truly special self-catering holiday
accommodation. Our properties range from lighthouses and schoolhouses to castles and
gate lodges www.irishlandmark.com
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Irish Georgian Society is a membership organisation whose purpose is to promote
awareness and the protection of Ireland's architectural heritage and decorative
arts. These aims are achieved through the activities of its membership and its
conservation and education programmes www.igs.ie

Activity Supports















Irish Trails assess, log and list the best hiking, biking, running, & walking trails in
Ireland www.irishtrails.ie
Leave No Trace provides research, education and outreach so every person who
ventures outside can protect and enjoy the outdoors responsibly
www.leavenotraceireland.org
Coillte Outdoors are custodians of 7% of Ireland’s land. They care for and develop the
Irish estate and businesses firmly focused on maximising the financial and social
potential of these natural resources in a sustainable way www.coillteoutdoors.ie
Irish Wildlife Trust works to create a better future for Ireland’s biodiversity by
motivating and supporting people to take action to protect biodiversity. They achieve
this through wildlife walks and talks, citizen science projects, community & school
education, practical conservation activities, and biodiversity campaigning and advocacy
www.iwt.ie
Bird Watch Ireland is a voluntary conservation organisation devoted to the
conservation and protection of wild birds and their habitats in Ireland
www.birdwatchireland.ie
Fisheries Ireland the state agency responsible for the conservation, protection,
management, marketing, development and improvement of our inland fisheries and sea
angling resources. They provide advice, assistance and material with regard to the Irish
angling product to both national and overseas tour operators and agents. They liaise with
Fáilte Ireland, marketing groups and travel companies to devise coordinated marketing
strategies for the promotion of the angling product. They compile the angling databank,
update information, assist at national angling events and provides educational material,
lectures and courses on the value of the angling resource, conservation, species
diversity, angling methods and techniques www.fisheriesireland.ie
Canoeing Ireland the governing body of the sport and recreation of canoeing and
kayaking in Ireland. The Training and Development Committee (TDC) is involved in
making policy decisions, setting operational standards, promoting the training and
qualifying of Outdoor Adventure Centre staff, developing resource material, research,
training of instructors, consultation, provision of equipment, and promotion of all
disciplines through non-certificate training courses. www.canoe.ie
Cycling Ireland is the governing body of cycling in Ireland and promotes Road Racing,
Touring & Leisure Cycling, Track Racing, Off-road Racing and all other forms of
cycling http://www.cyclingireland.ie/

Culture and Heritage Supports



Gardens of Ireland comprehensive list of Irish gardens across Ireland www.garden.ie
The National Monuments Service is part of the Department of Culture, Heritage and
the Gaeltacht and plays a key role in the protection of our archaeological heritage
www.archaeology.ie
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Arts Council is the Irish government agency for developing the arts. They work in
partnership with artists, arts organisations, public policymakers and others to build a
central place for the arts in Irish life www.artscouncil.ie
National Parks and Wildlife is part of the Heritage Division of the Department of
Housing, Local Government & Heritage. It secures the conservation of a representative
range of ecosystems to maintain and enhance populations of flora and fauna in Ireland.
Assists and implements National and EU legislation and develops policies www.npws.ie
Heritage Council is a public body whose mission is to develop a wide understanding
of the vital contribution that our heritage makes to our social, environmental &
economic well-being www.heritagecouncil.ie
Bord Bia is a state agency with the aim of promoting sales of Irish food and horticulture
both abroad and in Ireland itself www.bordbia.ie
World Heritage Ireland provide a valuable information resource on Ireland’s World
Heritage
properties
and
World
Heritage
Programme
https://worldheritageireland.ie/home/

5. PEOPLE/ HUMAN RESOURCES
5.1

TRAINING PROGRAMS

Rural Ireland has benefited from unprecedented investment in recent years. This investment
has included funding for the town and village regeneration, investment in depopulated areas,
improvements in regional and local road infrastructure, expanded rural transport services,
funding for tourism, culture and heritage projects, and flood relief measures, amongst other
thematic areas. The NDP established a Rural Regeneration and Development Fund (RRDF)
with a commitment to providing an additional €1 billion over the period 2019 to 2027 to support
rural development.









Local Enterprise Offices provide supports such as mentoring, training, support,
funding for certain development types www.localenterprise.ie
Pobal works on behalf of the Government to support communities and local agencies
toward achieving social inclusion and development. They provide funding under the
LEADER initiative https://www.pobal.ie/about-pobal/
Failte Ireland provide funding and training, specials for advertising, trade shows,
international marketing opportunities, local industry development mentoring, product
development, domestic marketing, accountability for tourism standards, responsible for
enterprise support, responsible for capability building and human resource development
for the tourism industry www.Fáilteireland.ie
Education and Training Boards is an association established to collectively represents
the sixteen Education and Training Boards (ETBs) across Ireland that educates the
industry www.etbi.ie
Teagasc is the state agency providing research, development, training, advisory and
education in agriculture, horticulture, food and rural development. Teagasc run annual
workshops in regional centres, where a range of diversification opportunities are
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presented to farm and rural families, by a mixture of entrepreneurs, local development
agencies and rural professionals www.teagasc.ie/ruraldev
Ballyhoura Development supports communities, individuals and businesses by
enabling them to design and implement services and facilities to improve the social,
economic and environmental fabric of their local communities, towns and districts. We
do this by delivering programmes, projects and initiatives in partnership with local
communities and statutory agencies to provide a range of training, mentoring, technical,
funding and development supports, all aimed at helping to develop and deliver services
and facilities which meet local needs https://www.ballyhouradevelopment.com
Skillnet Ireland is a business support agency of the Government of Ireland. They
advance the competitiveness, productivity and innovation of Irish businesses through
enterprise-led workforce development. They aim to develop a highly-skilled workforce
essential to national competitiveness https://www.skillnetireland.ie/about/
BEST PRACTICE EXAMPLES
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Case Study 1 Alternative Accommodation
Teapot Lane Glamping, Leitrim

Teapot Lane Glamping first opened in June 2010 as one of the very first Irish luxury
camping sites in Ireland. It is inspired by country living and the passion for nature and
the outdoors. Situated on a beautiful 5-acre woodland site on the stunning Wild
Atlantic Way (on the borders of Sligo, Leitrim & Donegal) and Adventure Capital of
Ireland, this is a wonderful rural tourism location for exploring what Ireland has to
offer.

Glamping Breaks and Accommodation are all about the experience. Sleep in a
romantic treehouse, a cosy dome or pretty country cottage in the heart of the Irish
countryside.

Popular Local Attractions. Teapot Lane Glamping is also located in the Adventure
Capital of Ireland. There are plenty of stunning beaches, breathtaking scenery seen in
movies (e.g. Calvery and Normal People), stand up paddling, hillwalking, restaurants
(specializing in seafood), hill walking, cosy pubs, surfing, horse riding, fishing, hikes,
walks, bike trails, farm tours (with Alpacas and sheep dog demonstrations) and quaint
little local towns and villages.
17
IO1 – Analysis of the current situation of the rural tourism sector in the partner countries to prepare sector report

The RURALTOUR: A Training Programme For Sustainable Rural Tourism

2020-1-TR01-KA202-092185

Case Study 2 Regional Example
Slow Adventure, Leitrim
Slow Adventure Leitrim gives visitors the opportunity to “take it all in” as you experience
breathtakingly beautiful scenery when you visit. It has plenty of getaways and places to
explore in the North West of Ireland. You can immerse yourself in nature, and reconnect
with the environment at a slower, more reflective pace. Leitrim’s unique resources are its
many mountains, beaches, lakes, forests, rivers, pristine nature, local craft makers,
storytellers, peaceful settings, slow food, slow pace and environments you can enjoy either
on your own or with a small group.
There are a range of single day or overnight experiences that include accommodation, food,
activities, friendship, and nature. All experiences and activities are responsible and
incorporate environmentally friendly travel. The people and businesses involved provide
quality and environmental credentials.
Experiences: Paddle, Pedal and Learn, Learn to Fish, Wildlife, Explore Waterways,
Trekking the Waterways, Yoga Retreats. Activities: Canadian canoe, stand up paddle
boarding, fishing, walking, cycling, bushcraft, horse riding, gardening, hiking, meditation
and more.

There are currently 9 different Accommodation Experiences that range from luxury hotels
to budget cabins; Mill Masters House, Ardvarney Country Lodge, Leitrim Marina Hotel,
Glenview Guesthouse, The Old Rectory, Tawnylust Lodge, Ard Nahoo Eco Cabins…and
more.

Click Image to Watch Video
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Case Study 3 Sustainable Eco Retreat
Ard Nahoo, Leitrim
Ard Nahoo is an award winning Eco Retreat and Yoga School nestled in the hills of rural
Leitrim, just off the Wild Atlantic Way.
Accommodation They have three self-catering Eco Cabins, an Uisce Hour detox box and
hot tub after a yoga class. Pack your bags for the ultimate country escape.

Retreats The Ultimate Escape, Personal, Bespoke, Daycation, Groups
Treatments; massages, therapeutic yoga, sports yoga, Anusara Yoga, Yin Yoga, and group
yoga classes
Incorporate an Environmental Policy granted the EU Flower, the only sign of
environmental quality recognised throughout Europe. They are meticulous about energy
consumption, recycling and natural produce. For example they use local sustainable cedar,
hemp insulation, limited concrete, no petro chemicals and natural paints throughout. All
Eco Cabins are heated using pellet stoves, and come with an underground recycling facility.
Compost bins are used and they even have an organic vegetable patch!
Ultimate Escape include


Two nights’ accommodation in private eco cabin



Uisce Hour in our outdoor hot tub and detox sauna



Welcome pack with breakfast foods



Walk & Activity Printable Guide



Wander the Wise Woman Mandala & Celtic Nature Trail

Additional Extras:


Delicious vegan food from Edergole Kitchen



Yoga and/or meditation class



Guided Hike – Canoeing and more

Image
see in
video
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6. CONCLUSIONS

Irish rural tourism is integral to the economic development and social wellbeing of our country
as a whole and to our quality of life. Ireland’s economy, rural tourism, heritage and culture is
heavily dependent on the contribution of rural areas and ensuring we meet the motivations on
reasons our visitors chose us as their preferred destination.
Rural tourism based businesses are dominantly micro-enterprises and SMEs that support
hundreds of thousands of jobs and contribute significantly to our national economy.
Rural tourism is reliant heavily on Ireland’s natural resources, biodiversity and visitor
attractions, and rural communities which are important guardians of our heritage, culture and
natural capital. The dominant types of tourism stem from farm-based, activities that rely on
their natural and pristine environments, are eco-based, home and farm stays, traditional
vacations, alternative accommodation and are heavily reliant on our culture and heritage as well
as our food sectors. Visitors have high expectations when it comes to the activities and
attractions they engage in. Predominant activities are canoeing, walking, hiking and drives.
They want to immerse themselves, escape from the hectic pace of life and take their time in
peaceful environments. They want to meet the locals, learn something, do something different,
experience our unique culture, music and language.
Ireland's heritage affords a huge comparative advantage in terms of our tourism offering.
Heritage lies at the heart of rural Ireland and is one of the keys to sustaining rural areas and
regenerating them. Ireland’s rural areas benefit from a relatively unspoilt environment
containing some of the most spectacular landscapes and collections of flora and fauna in the
world.
Our towns and villages are at the heart of our tourism offering and experiences in rural Ireland.
They are places where they eat, stay, meet the locals, socialize and engage in community-based
tourism business activities and attractions. Our towns and villages vary in terms of their size,
character and the nature of their commercial activities. But regardless of their size, they are the
lifeblood of local economies and support tourism businesses and employment with an
impact that extends into their surrounding areas, settlements and communities. For visitors,
they are important gateways to our heritage, culture and natural environment.
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ITALY
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1. A SHORT HISTORY OF THE RURAL TOURISM IN YOUR COUNTRY
The phenomenon of Rural tourism has been known in many countries of Central and Northern
Europe at the end of the 1950s, whereas it is only since the 1970s that it has been regarded in
the South of Europe, and in Italy, as an important sector to be implemented to reducing the
exodus of the population from rural areas and to creating employment, promoting the socioeconomic development of disadvantaged areas. In its initial phase, rural tourism had developed
in response to two factors: “decline of traditional rural activities, principally agriculture and the
consequent demographic changes, especially depopulation” and “the perceived need to
diversify the tourism product away from traditional mass beach tourism characteristic of the
1960s and 1970s”.
During the 80s, in the Post-Fordism era, the idea (exogenous model) that rural areas are affected
by an inevitable socio-economic delay loses its value and there was a rediscovery of the
potential of the countryside, which, compared to urban areas, seemed to respond better to
economic and social changes of the period. Accordingly, the consumer demand moved away
from standardized goods, a typical model of mass production, towards products incorporating
a symbolic value as well as a use value (Berti G., 2010). Unlike the exogenous model that
claimed to exceed the problems of rural areas and their heterogeneity through modernisation
and standardization of agriculture, endogenous development was focused on the enhancement
of differences and peculiarities, emphasising the local social and environmental capital (Lowe
P., 2006). The model of endogenous development is therefore based on the valorization and the
exploitation local resources such as climate, soil conformation and land quality, and on the
organization of these, by internal actors, through the use and reproduction of locally developed
techniques, experiences and knowledge, with a view to improving local socio-economic
conditions (Lowe P., 2006). In recent decades there has been criticism of the endogenous
development model and post-productivist paradigm which do not yet seem to respond perfectly
to the needs and characteristics of rural development.
The neo-endogenous development is based on the valorization of the resources by local actors
who express their power and decision-making according to their needs and perspectives. This
implies a decentralisation of government action and a new way to address tourism development.
In this context, tourism therefore becomes a strategic and transversal axis, which is capable of
triggering interesting development processes in rural areas.
The spreading of new social and cultural trends, more sensitive to the issues of sustainability
and preservation of natural wealth, has encouraged in Italy, the country of art and the beautiful
landscape, a sudden increase in new tourism initiatives that are environmentally friendly and
revolving around quality food and wine.
Here it is interesting to point out that in the last twenty years, from the beginning of the 2000s,
Italy’s tourism sector data have shown a greater loss of market share than those recorded by
other direct competitors such as Spain and France (Basile, 2010). There are various reasons for
this decrease: unstructured governance, fragmentary promotions abroad (Angeloni, 2014), a
lack of engagement by the National Agency of Tourism (Musarò, 2014), the lack of competitive
tourism products, poor infrastructure, and a general lack of coordination at the political,
technical, and operational decision-making levels.1
1

In addition, there are problematic aspects related to the use of digital platforms, such as the lack of a digital
tourism strategy, and the insufficient use of digital sales channels and applications for smartphones and tablets. To
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These factors have also been of interest in rural areas, where they have produced different
results. In these areas, in fact, there have been positive trends, especially from 2003–2019.
In confirmation of this theoretical framework, the data, as described in the following sections,
show that there is the decrease of the phenomenon of mass tourism towards finding thematic
tourism and niche. In this field, it is part significantly Farm and Rural Tourism.
The “Roads of flavours” and numerous associations of small towns have therefore been created,
to enhance the Italian artistic and architectural heritage. There is no lack of compatibility
problems as well as difficulties in devising new cohabitation formulas, but today a far more
diversified tourist panorama has emerged, thus allowing the rural world to benefit from a
renewed momentum (Piñeiro et al., 2019).
2. THE MAIN AREAS AS RURAL TOURISM DESTINATION
Italy’s rural areas make up 53% of Italian municipalities (4.261), are home to 23% of the Italian
population (13.540.000 inhabitants) and cover 60 % of the national territory.
Demographic decline and population ageing is more pronounced in rural areas than in the rest
of Italy, although it is counterbalanced by a strong growth in immigration (which doubled in
the last decade across all regions). Farm abandonment and unused land is also a bigger issue,
due to lower land productivity in these areas. Economic productivity and the quality of services
in these areas is also affected by the digital divide. Despite these negative characteristics, they
still contain important environmental resources (water, high-quality agricultural products,
forests, natural and human landscapes) and cultural assets (archaeological assets, historic
settlements, abbeys, small museums, skills centres). They are also extremely diversified, as the
result of their varied natural systems, and centuries’ old settlement processes.
These elements, linked to the tradition of hospitality, make rural tourism in Italy a great
opportunity for its future. Italian cultural heritage is a perfect combination of natural and
historical beauty, and it is an ideal destination to discovere at a slow pace by those who love
direct contact with nature, people, traditions and genuine products of the territory.
The beauty of landscapes and the features of agricultural realities makes Italy particularly
suitable for this type of tourism, however there are some destinations more popular among slow
tourists than others, because they can combine all the elements of an authentic and sustainable
holiday.
Below is a selection of famous natural, historical and natural attractions in Italy.

address these weaknesses, the Strategic Plan for the Development of Tourism in Italy (Piano strategico per lo
sviluppo del turismo in Italia (2013) identifies targeted and specific actions that are to be undertaken: the
construction of a laboratory for e-tourism; the development of mobile applications specifically targeted at foreign
tourists, who know how to integrate logistical information with cultural resources (such as museums and
exhibitions); the definition of roles and responsibilities; and the coordination of governance arrangements, not only
between the state and the regions/provinces, but also between provinces and municipalities.
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NATURAL ATRACTİONS
(All belonging to the UNESCO World Heritage List)
2.1.1

Val d'Orcia - Tuscany

Medieval castles, sinuous gills, ancient villages, gorgeous farmhouses, isolated homesteads,
roads lined with cypress trees, fabulous vineyards and olive groves and golden fields of grain
and sunflowers: these are just some of the elements that form the fantastic and harmonious
landscapes of the Val d'Orcia. This rich green valley, which encompasses the Orcia river and
where it derives its name, is in southern Tuscany.
2.1.2

Langhe, Roero e Monferrato - Piemonte

This landscape covers five distinct wine-growing areas with outstanding landscapes and the
Castle of Cavour, an emblematic name both in the development of vineyards and in Italian
history. It is located in the southern part of Piedmont, between the Po River and the Ligurian
Apennines, and encompasses the whole range of technical and economic processes relating to
the winegrowing and winemaking that has characterized the region for centuries.
2.1.3

Valdobbiadene - Veneto

Located in north-eastern Italy, the property includes part of the winegrowing landscape of the
Prosecco wine production area. The landscape is characterized by ‘hogback’ hills, ciglioni –
small plots of vines on narrow grassy terraces – forests, small villages and farmland.
2.1.4

Valle d'Itria e dei Trulli - Puglia

The Itria Valley (in italian Valle d’Itria), the very heart of Puglia, is defined by a bucolic
countryside dominated by centuries-old olive trees, and by the timeless fairy-tale beauty of
“trulli”, the cone-shaped houses distinctive to Puglia, making it the most enchanting part of
Italy’s heel. The inland preserves wonderful old farmhouses and picturesque country houses
and charming towns.
2.1.5

Aspromonte and Majella Unesco Global Geoparks

UNESCO’s Executive Board has approved the designation of eight new UNESCO Global
Geoparks in April 2021. Two of them are located in Italy: Aspromonte (Calabria) and Majella
(Abruzzo).
Aspromonte is located in the south of Italy, rising from sea level to almost 2,000 meters. The
Geopark is home to over 273,000 people. A complex of mountains, ridges and plateaus
alternates with deep valleys carved by unique natural water streams called fiumare, which have
sculpted the hard rock of the crystalline-metamorphic substrate overtime and created
spectacular waterfalls.
Majella Geopark, located in the Central Apennines, covers a surface area of 740 km². With
remnants of human presence going back about 600,000 years, the Geopark contains 95 geosites,
including one of the oldest archaeological geosites in Europe. The majority have considerable
educational and touristic value. Thanks to its unusual landscape of high reliefs near the sea and
geomorphological heterogeneity, the Geopark is characterized by a great variety of
microclimates, ecosystems and ecological niches.
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HİSTORİCAL AND CULTURAL (ESPECİALLY UNESCO) ATTRACTİONS
2.2.1. Coltivazione della vite ad alberello - Pantelleria

The traditional practice of cultivating head-trained bush vines (vite ad alberello) is transmitted
through generations of vine growers and farmers of the Mediterranean island of Pantelleria.
About 5,000 inhabitants own a plot of land, which they cultivate using sustainable methods.
The people of Pantelleria continue to identify themselves with vine growing and strive to
preserve this practice.
2.2.2. Transhumance, ancient tradition of seasonal migration

In Southern Italy, and especially in the regions of Molise, Apulia and Abruzzo, the practice of
driving herds to upland pastures in summer dates from time immemorial and has enjoyed a long
documented history until the 1950s and 1960s
with the advent of alternative road transport.
Drover's roads or “Tratturi”, up to 100 m wide
and more than 100 km long, permitted the passage
and grazing of herds, principally sheep, and
attracted regulation by law and the establishment
of a mounted police force as far back as the 17th
century. The Tratturi remain public property and
subject to conservation by the law protecting
cultural heritage. The Molise Region proposed
the Tratturi to the UNESCO World Heritage List.
There are many events and traditions in each
village in Italy. We have selected for this paper two main events regarding gastronomy and
some small events, called “Sagra”, a typical feast of the rural area. A sagra is a rural festival
held in the open air with folk music, dancing and games, and the chance to sample one or more
culinary specialities. They usually take place during the summer months.
2.2.3. Terra Madre Slow Food

Terra Madre Day is a important event organized by Slow Food association, celebrating local
food on a global scale. Every December 10th thousands of people around the world organize
celebrations of good, clean and fair food. Terra Madre Day brings together all who share the
vision of a food system that supports local economies, that respects the environment,
biodiversity, taste and tradition.
2.2.4. Vinitaly

Vinitaly is an international wine competition and exposition that is held annually in April in the
Italian wine region of Verona in northeast Italy. The event is exclusively for wine professionals
featuring an average of 3000 wines from several dozen countries. First held in 1967, Vinitaly
has been called the "most important convention of domestic and international wines" and the
"largest wine show in the world".
2.2.5. Infiorata di Spello
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Infiorate di Spello is an event which takes place
every year in the small Umbrian town of Spello
(Italy) on the occasion of the Corpus Domini
feast, on the ninth Sunday after Easter. On that
night, almost a thousand people work
incessantly to create carpets and pictures made
of flowers along the town's narrow streets. Floral
creations cover streets throughout the historical
centre in preparation for the passage of the
Blessed Sacrament carried in procession by the
bishop on Sunday morning. The result is a
unique, one mile-long path of beautiful floral
creations with an explosion of colors and scents.
2.2.6. Sagra delle Ciliegie di

Marostica
Every year the traditional Festival of Cherries takes place in the marvellous setting of Marostica,
also known as the “City of Chess”. The Marostica I.G.P. Cherry is a round, red fruit, with a
very firm pulp and a full, sweet taste. It was the first cherry in Italy to be awarded with the IGP
mark of recognition and is produced exclusively in the 9 municipalities of the Veneto region.
During the weekend dedicated to the Festival, tourists can visit the regional exhibition, the IGP
product trade, and can have dinners and tastings based on cherries, enjoying a series of events
(including the famous chess game with living characters on the large marble chessboard in
Piazza Castello) that involve the entire old town centre.
2.2.7. Festa del Mandorlo

The Almond Blossom Festival officially started in Naro (in the region of Sicily), in 1934, with
the aim of celebrating spring and promoting typical Sicilian products, highlighting the cultural,
economic and archaeological value of this
Sicilian territorial area. The festival continued
until 1940 when it was interrupted by the Second
World War. In 1948, the festival was regularly
held, recording its fifth edition: car rallies,
basketball tournaments, cycling and running
competitions, themed showcases, mini song
festival, the election of Miss Spring, and also
parades with Sicilian carts and the exhibition of
folkloristic groups in the exceptional scenery of
the Valley of the Temples.

2.2.8. Sagra della Porchetta di Ariccia

Ariccia in the Roman hills of Lazio is well known for its pork or porchetta. But this Italian
roasted pork delicacy can be found across central Italy, not least in Campli in Abruzzo in the
province of Teramo. Head there in mid-August for their porchetta ham festival or 'Sagra della
Porchetta Italica'. It is, in effect, an annual competition when the best local pork is judged in the
main square of Campli. The event attracts many people from around the region as well as
curious holidaymakers. It is the summer gourmet happening for this delightful town.
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3. RURAL TOURISM MARKET

3.1

TOURİSM İNFRASTRUCTURE AND İTS EVOLUTİON İN 2010-2019 - A BRİEF ANALYSİS

As anticipated in the first section, there is a positive trend in Italy regarding the rural tourism
market. Although there have been no ad hoc surveys on the phenomenon, and although there
are objective difficulties involved in identifying a destination’s unique rural character
(Santamato, 2012), the trend toward a rural tourism sector is apparent from the consistent
growth of agritourism farms.
Their number rose from 13,019 in 2003, to 20,897 in 2017, thereby increasing by 60.5%. Firms
dedicated to other agritourism activities have acquired an important role. They have shown
increases of 47.9% and 62.7% for tasting and other activities respectively. In the same period,
the beds available have increased by 94,738, and the seating capacity has increased by 157,615
(ISTAT 2014). The major “boom” in 2013, however, concerned activities related to
“educational farms”, which, compared to 2010 (when they began to appear) have increased by
15%.
In the period 2003-2017, the farm holiday sector shows a strong development, overall the
agritourism companies mark an increase of 79.8% (from 13 to over 23 thousand). In detail, the
number of farms with accommodation (+77.5% - from 10.8 to 19.1 thousand) and relative beds
(94.6%), agri-restaurants (84.2% - from about 6 to 11.4 thousand), companies with food and
wine tasting (99.9%) and other agritourism activities (74.6%) grew. Significant increases are
observed for companies that offer other activities, in particular those that propose the
"naturalistic observations" that quintuple in the period 2003-2017.
In particular as regards the period from 2012 to 2019, the tourism beds numbers in rural
destinations have slightly reduced in the last three years after the boom of previous years.
In the following table were extracted data from Eurostat website, from the dataset: Number of
bed-places by degree of urbanisation (from 2012 onwards) [TIN00184].
The mode accommodation considered is “Bedplaces”2, the unit of measure the number,
classification of economic activities: Hotels; holiday and other short-stay accommodation;
camping grounds, recreational vehicle parks and trailer parks; the Degree of urbanisation: Rural
areas.

2

A tourist accommodation establishment is defined as any facility that regularly or occasionally provides shortterm accommodation for tourists as a paid service (although the price might be partially or fully subsidised). Data
is reported at the level of a local kind-of-activity unit. The number of bed places in a tourist accommodation
establishment is determined by the number of persons who can stay overnight in the beds set up in the
establishment, ignoring any extra beds that may be set up upon customer request. The term bed place applies to a
single bed; a double bed is counted as two bed places.
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Source of data: Eurostat ( TOUR_CAP_NATD ). Own elaboration

3.2

TOURİSM FLOWS İN THE RURAL AREA İN 2010-2019 - TOURİSTS NUMBER,

OVERNİGHTS

Regarding the tourism flows in italian rural area, it is not easy to find accurate data. However
by analyzing the numbers of tourists overnight stays in the period 2012-2019, it is possible to
confirm the growth trend up to 2017 and then a slight decrease, as you can see from the table
below.
Dataset:

Nights spent3 at tourist accommodation establishments by degree of urbanisation
(from 2012 onwards) [TIN00179]

Time frequency:

Annual

Unit of measure:

Number

Classification of
economic activities

Hotels; holiday and other short-stay accommodation; camping grounds, recreational
vehicle parks and trailer parks

Degree of urbanisation:

Rural areas

3

A night spent is each night a guest/tourist (resident or non-resident) actually spends (sleeps or stays) or is
registered (his/her physical presence there being unnecessary) in a tourist accommodation establishment.
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Source of data: Eurostat ( TOUR_OCC_NINATD ). Own elaboration

3.3

THE MAİN TOURİST ACTİVİTİES AND MOTİVATİONS İN THE RURAL AREAS

Between 2016 and 2017, at national level, the number of agritourism farms grew by 3.3%, the
increase (4.2%) of those that perform tasting activities or other activities (4.3%) is still to be
noted.
In 2017, the companies authorized to the accommodation were 19,115, equal to 81.7% of the
national total, and have more than 253 thousand beds (+3.2% compared to 2016) and more than
11,5 thousand pitches for agri-camping (+3.3% compared to 2016).
Considering the companies authorized to the accommodation, 27,2% of them offers only
accommodation, 43% combines hospitality to catering, 19,6% associates hospitality with
tasting and 56,3% enriches their offer with other activities (such as horse riding, hiking, sports,
courses, etc.)
In general terms, the vocation to this type of tourism is mainly found in Tuscany and TrentinoAlto Adige, which cumulatively have 38.8% of farms with different types of accommodation
and 36.1% of beds in agritourism facilities on the national total.
In 2017 there were 12,986 companies (+4.3% compared to 2016) authorized to exercise other
agritourism activities.
The main tourist activities (offered by the 55,5% of Italian farmhouses) are:
 horse riding
 hiking
 nature observations
 trekking
 mountain biking
 educational farms
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courses
outdoor sports.

Nationwide, between 1,500 and 2,000 farms offer also short courses of trekking and horse
riding, while nature observations are more limited and involve about 1,200 farms. Also worth
mentioning is 1,547 agritourism (of which 16.7% in Piedmont) that carry out the activity of
educational farm.
Regarding the motivations of this type of tourist demand, the main aims of rural tourists are:
 relaxing in nature
 enriching the cultural baggage by learning about the rural world’ traditions
 tasting its food and wine specialities
 participating (when possible) in popular culture events
 appreciating local handicrafts,
in a not overcrowded environment where it is possible to live authentic experiences.
4. DESTINATION MANAGEMENT AND MARKETING
Rural tourism is one of the opportunities, which can positively influence productivity and
incomes in rural areas. European Union set rural development as part of its priorities. This
development has been conducted through several measures aimed at education, cooperation,
municipality development, ecological agriculture, diversification of economic activities, etc.
Unlike the main European competitors, Italy presents a fragmentation of the organization and
promotion of tourism with obvious effects on international competitiveness. The reasons are
numerous, although an important role must be attributed to the current legislation on tourism.
In particular, it is still not non functional the division of tasks and roles between the central and
regional level.
The governance is organized in three levels, presented in the following table.
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Local level

The central government is responsible Regional
authorities
for:
responsible for:
❏ Setting the
principles and
objectives for the promotion and
development of the tourism
policy, together with the Regions;
❏ The promotion of Italian tourism
abroad;
❏ Monitoring;
❏ Inter-sectoral coordination of the
State competences relating to the
promotion and development of the
national tourism system;
❏ Co-funding of regional and interregional programmes of national
interest;

are Provincial and Municipal
authorities are responsible
mainly for:
❏ Setting the principles and
objectives for the promotion ❏ The listing of tourism
and development of the
structures, activities
tourism policy, together with
and services;
the State;
❏ Technical assistance to
❏ Administrative
functions
stakeholders;
relating to any public or
❏ Initiatives
fostering
private activity relating to
tourism economy:
tourism, which is not
reserved to the State, ❏ The promotion and
coordination of local
including benefits, subsidies,
interest activities.
contributions and incentives
in favour of tourism
companies;
❏ The regulation of standards.

❏ Bringing together the associations
of the tourism sector and
establishing guidelines in the
framework of the National
Tourism Conference.

At the peak of this organization there is the Ministry of Tourism.
The Italian Government has also created the National Agency for Tourism (ENIT), that has the
task of promoting the unitary image of the national tourist offer and promoting its
commercialization.
There are different grant schemes created by the European Union (realised by Ministries, Local
Action Groups, Agricultural Paying Agency).
In the 2014-2020 programming period, Italy has put in place a new integrated policy called the
National Strategy for Inner Areas (NSIA). This policy applies to every region and macro-area
in Italy and aims to contribute to the country’s economic and social recovery, creating jobs,
fostering social inclusion and reversing the demographic decline of Inner Areas, in terms of
both population size and age profile. The implementation process builds on previous
experiences of local development in Italy, and is being supported by all the main EU funds, as
well as dedicated funding provided under the Stability Law (national funds).
The national strategy is based on four main innovations, which seek to develop and improve
participatory processes in rural areas. The first policy innovation involves parallel
improvements in the provision of essential services (primary and secondary school and
vocational training, local mobility and transports, healthcare and medical services) while at the
same time promoting local development initiatives in five key fields:
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Land management and forests;
Local food products;
Renewable energy;
Natural and cultural heritage;
Traditional crafts and SMEs.

Secondly, Inner Areas are a national priority, but the strategy is conceived and implemented
within a multilevel framework, involving national, regional and local tiers. Local communities
are essential in this process.
The third innovation is the multi-fund approach: local development interventions in the selected
project areas will be financed by all the available European Structural and Investment funds
(ERDF, ESF, EAFRD, EMFF), through the regional programmes, and by the National Stability
Fund. The participation of European funds is mandatory for the approval of the local strategy.
The last innovation is local participation: the local strategy is elaborated by a group of mayors
and requires cooperation between the municipalities involved in the project area. They have to
work together in managing services for their communities, and also in designing and managing
the strategy.
The choice of the method and financial resources allocated to Inner Areas are set out in the
regional RDPs. Rural Development Plans (RDPs) can contribute to the Inner Areas Strategies
in three ways: a) the LEADER approach; b) single measures; c) a mix of the LEADER approach
and single measures.
5. PEOPLE/ HUMAN RESOURCES
5.1 TRAİNİNG PROGRAMS
● Airbnb Rural Bootcamp: https://www.airbnb.it/d/ruralbootcamp
The Airbnb Rural Bootcamp is a program designed to help rural communities seize this
new opportunity, preparing to welcome guests at the right time. Through a series of
partnerships and training programs, Airbnb’s Rural Bootcamp helps facilitate access to
the world of hospitality and tourism, providing both private individuals and
organizations with all the tools needed to become successful hosts on Airbnb.
● Master in Turismo Sostenibile e Responsabile - Tourism Talent Factory:
https://www.accademiacreativaturismo.it/master-turismo-sostenibile-responsabile
● EUROPETOUR Training Modules: https://www.europetour.tips/results/trainingmodules/
Many universities and private academies offer dedicated courses within their program.
There are also many European funded projects related with rural tourism, with specific training
activities, especially in the Erasmus + program.
5.2 BEST PRACTİCE EXAMPLES
Stone Art School of Fallera, Perugia
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The Blasi Farm based in Macereto (Piegaro), in the Province of Perugia, promotes the first
Weekend of Spring at the International Stone Art School in the vicinity of the archaeological
site of the City of Fallera and the Field of GreyStone site.
The initiative was founded with the purpose of activating, in a farm producing excellent wine
and olive oil with an Agritourism activity located in an area of great landscape value, a road
map leading to the exploitation of local natural resources, with a vision of tradition and
innovation, in application of good management practices of environment and implementing a
model of sustainable development.
The Hold Mills in the Tiber River Middle Valley, Umbria Region
In the prevalence of the Italian Valleys there are the presence of many heritage of the Hold
Mills that have been managed by the water and where it’s layered a large history of the rural
populations concerning tradition of food production, gastronomy and style of life.
In the Tiber Middle Valley the LAG have arranged a survey about 15 Hold Mills to propose a
plan of the rehabilitation and use particularly for the Agritourism and Rural Tourism activities.
The survey was done in 2000 and now there are three cases of new restaurants and guest activity
joint with an educational visit for the primary school
The Way of the Wine (Strade del Cantico) in Umbria Region
Umbria Region has a large tradition of wine production linked at the etruscan, roman, middle
age, era. In the last 40 years many of the different wines produced in the Region have achieved
high results in the international market also for a valorization of e-commerce. Through the
financial support of the Rural Development Program of the CAP 1999-2006 the Central Umbria
Area near Assisi, the site where born and lived S. Francisco, was created a way to exploit the
wine tourism movement. The name of this way is "La Via del Cantico''. This name takes origin
from the name of the poetry with which S. Francesco is recognized by the catholic culture as
the Saint Protector of the Nature ``The Song of Created” (Il Cantico delle Creature). Nowadays
around the “Way of Cantico '' running many Agritourism and Rural Tourism firms and during
the year there are many events that claim a lot of tourists from every part of the world.
TuDER Park Project
The city of Todi (Tuder = border, from Etruscan) of Etruscan origin (1000 B.C.) is placed at
the top of the Hill of Todi. Different technical and management aspects have caused the
beginning of an inexorable problem of instability in major portions of the slopes. The
Municipality had to run the expropriation of 900 hectares of land. The same Municipality has
been working in recent years to give these lands located between the urban area (historic and
recent) and the purely rural area a new feature. The authors have conceived, within the broader
Plan of Development, the idea of Hill of Todi T.U.De.R. Park Territorial and Urban
Development and Rural Areas Park. Multifunctional approach and vision as common goods are
the two basic principles of the Park. This to obtain an overall improvement of the image of the
city that can be characterized by advanced examples of sustainable land management and
promotion and modern governance of territory useful to improve the relationship between urban
and rural areas.
The Circuit of Landscape of Todi Municipality
Still the city of Todi, for its respect and attention for the environment and for its fascinating
rural landscape was defined as the More Sustainable City of the World. For these reasons the
Municipality promoted in 2010 the organization of a network of pathways, that is possible to
enjoy in multiple ways: single walking under a tourist guide, walking with horse or in mountain-
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bike etc. Moreover, along the Circuit of Landscape is possible go in restaurants and agritourisme
and to arrange photo-landscape safari.

The Widespread Hotel of Massa Martana
Massa Martana is a small town of roman origin with 5000 citizens. In 1997 the territory of the
Municipality was stricken by a big earthquake. The reconstruction was very hard and one of the
intuitions was the transformation of the hold building destroyed in a network of guest rooms
with a central Reception and Restaurant. This solution has achieved a form of the Widespread
Hotel that is the main new activity of the new prosperity linked at the territory potentiality for
agritourism and rural tourism.
6. CONCLUSIONS
The analysis of the characteristics and trends of the rural tourism in Italy has allowed us to
demonstrate that this segment of the tourism market has recently taken on a new dimension,
gradually moving from a marginal to a widespread practice. Changes to the countryside,
increasing globalization and growing competition between traditional locations and new
destinations have raised tourist expectations, encouraging travel to places less well known, and
recalling, for this reason, those tourist flows attracted by the authenticity of the experiences
visitors are likely to have. This search for authenticity - consisting of cultural and social
identities, traditions, memories, intangible connections, local peculiarities and rural landscapes
- has therefore led not only businesses and operators, but also communities and local, national,
and European governments to respond to new tourism demands in more complex ways (Turco,
2012). The phenomenon is aided by the community-driven model of approach to local
development.
These trends, that are taking shape with the increasing diffusion of the Green Economy, are
trying to replace outdated development processes, defining an inverse relationship from the
monocriterial approach (only quantitative and monetary) to a multi-criteria (economic,
environmental, social, cultural, managerial).
Sustainable development is the model that is emerging with new paradigms, such as the demand
for an innovative approach for a sustainable Farm and Rural Tourism. In the light of its specific
characteristics the Agritourism, linked in a complementary and related to agricultural activity,
is the form of fruition that must be privileged because the movement of niche tourism in rural
areas is mainly based on the supply of ecosystem services. Local actors, especially the farmers,
are those that guarantee the continuity of supply of these services. It is demonstrated that the
activation and exploration of good management practices and the innovative promotion of the
territories are the concrete models that can ensure the viability of tourism in rural areas (Ciani,
2014).
Nowaday, local actors are finally aware of the potential multiplier effect of tourism in terms of
the creation of complementary incomes. In addition, public authorities and economic operators
play an important role in promoting rural tourism. Moreover, the sector is considered the best
tool to implement a policy able to ensure the protection of sites and lifestyles, for the benefit of
present and future generations, in accordance with the sustainability criteria. So today tourism
in Italy is one of the main means for the development of the rural areas and it is linked with
environmental protection policies and strengthening of the rural economy, which is itself
closely linked to the exploitation of indigenous resources.
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Rural tourism is therefore an interesting phenomenon not only for the quantitative contribution
it can provide to the Italian tourist industry, but also for the possibility to increase qualitatively
the Italian tourist offer, further expanding its already rich "product portfolio" and deploying a
new and necessary model of authentic and experiential tourism for the country, strongly
connected to a whole range of cultural traditions and to marvellous natural attractions to be
safeguarded.
So, investing in rural tourism means enhancing the Italian rural culture, with its intangible
heritage of historical and folk traditions, triggering virtuous models of undertourism capable to
represent a viable alternative to the overtourism standards now outdated and put in crisis even
by disruptive events such as the pandemic still in progress.
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1. A SHORT HISTORY OF THE RURAL TOURISM IN YOUR COUNTRY

The Soviet Empire collapsed during the late 1980s and early 1990s. After restoration of
independence of Latvia, in the beginning of the 90-ties, the state and collective farms were
closed. In the process of restitution, the former land owners regained their land property, earlier
nationalized by the Soviet power. Small farms were seeking for profitable alternatives to
farming, fishery and forestry, which traditionally had been the main occupations in rural areas.
Rural tourism became a “rescue” and rural inhabitants viewed it as the only solution to stay
living in the countryside. Initially, as the numbers of tourists were comparatively low, rural
tourism entrepreneurs offered free rooms to tourists in their family homes. With growing
numbers of visitors, the farmers started to transfer from the traditional farming to tourist
business, enlarging rooms, building separate cottages for tourists, opening small hotels and
guesthouses, opening and improving camping sites.
In 1993 the Latvian country tourism association “Lauku ceļotājs” (LCTA) was established. Not
everyone believed in the idea of rural tourism but approximately 300 farm owners got in touch
with the organisation. The first reservations were made, and the database at that time was a
notebook which was used to register clients and accommodations. In 1996 “Lauku ceļotājs”
became a member of the European Federation of Rural Tourism (EuroGites) which provided a
good platform to learn new things that were adapted in Latvia afterwards. In 1999 the “Green
Certificate” initiative was launched – it is an environmental quality mark which is awarded to
rural tourism businesses that are operating in an environmentally friendly way. In 2000 tourism
companies got access to the SAPARD Programme which helped tourism facilities to improve
the quality of their infrastructure. The thought that “rural tourism is not just a bed” led to the
idea of the “Country Goodies” project – farms that offer visitors the opportunity to learn about
life on the farm, as well as locally produced products.
In 2004 Latvia became a member state of the European Union, and the Baltic States (Latvia,
Lithuania, Estonia) became popular tourist destinations. There was an increase in tourism
numbers by 30% in comparison to the previous year. The period between 2005 and 2008 was
very favourable for rural tourism, these were known as the "years of plenty". In partnership with
the Ministry of Agriculture and the Food and Veterinary Service, "Lauku ceļotājs" drafted new
rules and guidelines that were adapted to the needs of rural tourism companies and were
understandable. The guidelines still remain in effect nowadays and are regularly updated.
Latvia suffered a serious economic crisis in 2010. Those who survived the crisis improved their
services because low-quality services couldn’t be sold anymore. They also created new services
that weren’t offered before, for example, providing food to visitors. Many service providers
changed their approach toward clients and became more hospitable. In 2012 "Lauku ceļotājs"
launched a tourism marketing project to popularise the Latvian countryside among
schoolchildren, families with children and individual and group travellers. In 2013 the new
initiative was launched – the cultural sign “Latvian Heritage” which is awarded to tourismrelated entrepreneurs who preserve and promote Latvian cultural and lifestyle heritage by
presenting it to visitors.
In 2014 the initiative “Open Farm Day” was launched – with the aim to support local producers
and their products farms are open for visitors. Since 2017 “Lauku ceļotājs” is working together
with partners from Estonia and Lithuania to create a long-distance hiking routes “Baltic Coastal
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Hiking” and “Baltic Forest Hiking” which will be parts of European long-distance paths. These
routes have already gained an incredible popularity not only in the Baltic States but also abroad.

2. THE MAIN AREAS AS RURAL TOURISM DESTINATION
2.1

NATURAL ATRACTİONS

Nature in Latvia is mostly untouched, people in rural areas live on homesteads and farming is
mostly extensive. As a result of all that, a large diversity of habitats and natural areas has
remained in Latvia, which is also the main reason for the great diversity of species. Latvia is
located in a temperate climate zone, where the amount of precipitation exceeds the amount of
evaporated water, so there is enough water to form water-rich rivers, lakes and various wetlands
- swamps, shallow seaside lakes, wet forests and wet meadows. Each of these ecosystems has
its own range of species. There are many forests in the country. It is possible to see such
predatory animals as bear, lynx, wolf or their traces. Europe’s largest deer – elk – can be seen
quite often. Latvia is crossed by one of the few bird migration routes in the world: the BalticWhite Sea migration route.
Animal watching
Animals (mammals) are common in Latvia, but due to their hidden lifestyle, they are relatively
rare in nature. It is this circumstance that makes animal watching a particularly attractive
activity, because the person wants to achieve a specific goal, which is not always guaranteed.
A guide familiar with local animal customs will be the best help in this activity.
Bird watching
Bird watching is currently one of the most popular wildlife activities involving both large and
small. In Latvia it is possible to see bird species that are no longer available in Europe or that
are rare elsewhere. Any season is suitable for bird watching; however, the greatest diversity of
birds will be observed in spring and autumn migration as well as during nesting.
Insect observation
Insects are the most diverse group of organisms on Earth. Also, in Latvia insects are the richest
group of species. Insects are all around us and can always be seen, except in winter, when the
number of species is relatively small. Insects play a big role in human life, so they are worth
getting to know better.
Mushroom picking
The people in Latvia have an unusual tradition on a European scale - in the autumn to go
mushroom picking and prepare various mushroom dishes. In total there are more than 4000
species of fungi but people use only ~ 1% of them. Fungi are unusual organisms that play an
important role in nature, as many of them (such as bats) are involved in the breakdown of wood
and the circulation of substances. Mushrooms have a great variety of shapes and colours, so
they are an interesting object of observation.
Caves, outcrops
Sandstone and dolomite found in Latvia have formed in the Devonian period, more than 300
million years in the distant past of the Earth. Outcrops of these sediments are important habitats
for algae, mosses, lichens, insects and certain bird species. But the caves formed in the rock
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outcrops are a unique habitat with a unique set of plant and animal species. Caves are used as
wintering grounds by several bat species.

2.2

HİSTORİCAL AND CULTURAL (ESPECİALLY UNESCO) ATTRACTİONS

There are two ethnographic regions – UNESCO cultural spaces in Latvia: Suiti cultural space
and the Livonian coast. These are unique and different ethnographic regions where authentic
traditions are still part of peoples’ everyday life.
The Suiti are a community with some of the most colorful and unique cultural traditions in
Kurzeme region as well as in Latvia. This was acknowledged on October 1, 2009, when the
cultural space of the Suiti was included in the UNESCO List of Intangible Cultural Heritage in
Need of Urgent Safeguarding, indicating that these traditions are very fragile and must be
safeguarded. The Suiti cultural space as an exceptional value of folk traditions, is also a part of
the Latvian Cultural Canon. Manifestations of this intangible cultural heritage include
traditional festivals, customs, oral traditions, traditional singing and music playing skills, folk
costumes and culinary traditions.
Livonians are the indigenous people of Latvia of Finno-Ugric origin, who played a significant
role in the formation of present-day Latvian language and culture. Livonians have managed to
preserve the peculiarity of their language and culture – food, folk costumes, verbal creative
works, etc., as well as to develop these elements, thus becoming a part of Latvia’s cultural
environment. Livonians currently are one of the smallest ethnic groups of Europe. The Livonian
heritage can be observed on the Livonian Coast, as the route spans through 14 fishing villages
on the Livonian Coast. Livonians are committed to inscribe their heritage on the UNESCO
Representative List of the Intangible Heritage of Humanity.
Traditional farms
In the context of cultural heritage tourism, a typical farm with historic buildings and a
harmonious location in nature is of great value not only as a separate object. It also creates a
special mood in the overall landscape, which opens up for the tourist to move around. For
example, “Stūrīši - Braki” in Mazirbe - by managing two neighboring houses, they have been
able to preserve and still maintain the look and aura of typical Livonian buildings. Over the
years, the owners have created a collection of antiques, which creates both an authentic farm
atmosphere and an interesting, storytelling sight. The farm offers accommodation. The host,
being a professional chef, pampers guests with a variety of dishes.
Culinary heritage and local dishes
Many places offer local dishes and tastings to visitors. Along with language, religion, folklore
and traditions, food has always been one of the most important components of regional cultural
identity. Cooking traditions are closely linked to the surrounding nature, local agricultural
traditions, hunting, fishing, holiday celebration traditions, rituals, family life models, etc. For
example, “Pie Andra Pitragā” is it possible to learn about fish smoking methods (cold and hot),
for groups fish tasting is offered. Dried fish can also be bought. Fish drying is the main
occupation of the farm. Guests are offered to try their luck by fishing for flounder from the
shore. The owner helps to prepare and dry the caught catch.
Open farms
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These are farms that open the door to tourists, offering a tour of their farm to get to know the
local farming and the products they produce. It is an opportunity for tourists to see or taste what
is produced, as well as to buy it directly from the owner. For example, “Pūpoli” in Kolka offers
two types of fish smoking: hot, in which the preparation process is rapid (2-3 hours), and cold,
which must take much longer. Visitors have the opportunity to see how flounder, vimba, bream,
perch and other fish are prepared and smoked, buy them and taste them.
Museums and collections
In the countryside, private museums and collections are often set up, collecting historical
artefacts from the local area - in some cases truly unique and valuable things. Such museums
help to understand the life of local people in a historical context. The owner's story about what
is on display in the exposition is very important along with practical demonstration, allowing
tourists to try it as well. For example, in Alsunga, Kurzeme region, the visitor has the
opportunity to dress in a Suiti bridal gown. There is also a chance to experience a real Suiti
wedding.
Craft skills
Craft skills are a resource that are widely used in tourism. Craft workshops, craftsmen and craft
skills available to tourists serve both as an object of cognition and sightseeing, as well as a place
for participation and acquisition of skills.
Events
Cultural festivals are a way for the community to communicate their cultural heritage, creating
a sense of belonging, an identity, giving it a special value. At the same time, the festival is also
a kind of advertisement. For example, traditional annual festival of Livonians in Mazirbe.
During the festival, the Livonian language can be heard in songs, speeches and conversations,
and participants and guests listen to it.
Traditional sauna and sauna rituals
Sauna is a special and interesting object of cultural history - witnesses of folk construction,
everyday life, social structures and spiritual life. For Latvians, the sauna is a sanctuary - a place
where a person's life traditionally begins and ends. For example, sauna at country house
“Lielzemenes”. It offers an adventurous and healing atmosphere. Knowledge of our ancestors
is carried on today by professional sauna practitioners offering energising treatments and sauna
rituals. Special rituals for new-borns are available.
Ancient places
The architecture, interior and cultural - historical sites are usually included in the general offer
as tourist attractions, but as separate objects they will not be very interesting, unless they are
unique or with their own special story. The church can be part of the story of the local
community, which is interesting not so much because of its architecture, but because of the
important role it plays in the life of the local community. For example, Alsunga church is
interesting with its story of how it has contributed to the preservation and development of local
traditional skills and culture in the community. From the tourist's point of view, it is interesting
to see that folk traditions and church rituals go together here and there is no contradiction in
this union.
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3. RURAL TOURISM MARKET

3.1

TOURİSM İNFRASTRUCTURE AND İTS EVOLUTİON İN 2010-2019 - A BRİEF

ANALYSİS

Data on accommodation establishments of rural tourism are compiled on the basis of
information drawn from the survey on the operation of hotels and other tourist accommodation
establishments. Data are compiled on accommodation establishments that have at least 10 bed
places. Data included in the survey cover the whole country. They are available in breakdown
by region.
From 2017 data on the activity of accommodation establishments of rural tourism are available
in general section on tourism accommodation establishments, and separate data are not
available. Changes are related to changes in survey methodology. Therefore, statistic data for
rural tourism accommodations in the chapters 3.1 and 3.2 are only for the period 2010 – 2016.
As shown in the diagram below (Figure 1.), the number of rural tourism accommodations in
Latvia that have at least 10 bed places has decreased over the past decade:


in 2010 - 276 accommodations with 8417 bed places;



in 2011 – 289 accommodations with 9825 bed places (the only year when the number
of accommodations increased compared to the previous year);



in 2016 - 177 accommodations with 3397 bed places.

Most of the rural tourism accommodations (approximately 2/3 of all) are guest houses with at
least 10 bed places and holiday dwellings, followed by rural houses. The smallest part is
camping grounds as well as other accommodation establishments. There is no change in this
breakdown over the years – it happens to be the same in 2016 as it was in 2010.
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Figure 1. Accommodation establishments of rural tourism – indicators of rural tourist
accommodation establishments during the year; 2010-2016.

Source: Central statistical bureau of Latvia, 2018
Rural tourism accommodations by regions
As shown in diagram below (Figure 2.), the number of rural tourism accommodations in Latvia
that have at least 10 bed places has decreased over the past decade. The most accommodations
are in Pierīga region (79 in 2010), Vidzeme region (62 in 2010) and Zemgale region (56 in
2010). Kurzeme region and Latgale region have less accommodations.
When comparing the same numbers for 2016, the situation is quite similar. Interesting fact is
that three regions - Pierīga, Vidzeme and Zemgale – all has the same number of
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accommodations (43-44). The bed places have decreased accordingly to the number of
accommodations. In some regions it has decreased sharply - more than 3 times in Pierīga region
and more than 5 times in Kurzeme region. There is also a big difference between Pierīga and
Vidzeme – while both has the same number of accommodations, the number of bed places is
accordingly 682 and 1021.
Figure 2. Indicators of rural tourist accommodation establishments during the year by

statistical region; 2010–2016
Source: Central statistical bureau of Latvia, 2018

3.2

TOURİSM FLOWS İN THE RURAL AREA İN 2010-2019 - TOURİSTS NUMBER,

OVERNİGHTS

As shown in diagram above (Figure 1.), the number of visitors has varied over the years. In
2010 there were 47 877 visitors most of whom were residents of Latvia. In 2011 the number of
visitors with 62 152 persons reached its highest point over the given period. In the following
three years the rural tourism demand for accommodations has decreased but in 2015 it increased
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quite significantly. But in 2016 it reached its the lowest point in the given period – 43 059
visitors per year. While residents tend to be the biggest part of rural tourists, the number of nonresident visitors increased every year from 4582 in 2010 to 7384 in 2016.
Visitors (per year) by regions
As shown in diagram above (Figure 2.), the number of visitors has varied over the years
depending on the region.
Pierīga region
From 2010 to 2013 the number of visitors increased to almost 20 thousand in this region but
after that it decreased over the years attracting 12 100 in 2016.
Vidzeme region
The rural tourism demand in this region has been quite stable over the years – approximately 9
thousand visitors per year.
Kurzeme region
At the beginning of the given period the number of visitors increased but from 2013 it decreased
attracting only a little bit more than 2,5 thousand of visitors in 2016.
Zemgale region
This region has been attracting a lot of visitors in the given time period – from 8852 visitors in
2010 to more than 14 thousand of people in 2016. But it reached its peak in 2015 attracting
more than 20 thousand people per year.
Latgale region
The number of attracted visitors in this region has varied over time – from 5 to 7 thousand,
reaching its highest point in 2011 with more than 9 thousand persons.

3.3

THE MAİN TOURİST ACTİVİTİES AND MOTİVATİONS İN THE RURAL AREAS

The main tourist activities in the rural areas:
Farm visits and degustation of products
More and more farms in the countryside of Latvia have opened the door to visitors and adjusted
their daily life to the needs of tourism. Thus, the farm is promoted and gains loyalty of a
potential customer of the product, as well as has possibility to sell its production at home. For
example, the goat farm “Lielgrodes” sees about 350 tourists a year. The farmers show the farm,
allow caressing and making photos of the goats, offer cheese for degustation and purchase.
Today there is a tendency of individuals and small groups that visit the farms. The hostess tells
that due to tours she has got a number of new customers. By giving cheese for tasting, it is
possible to break biases that goat’s cheese is not good or not tasty.
Overnight stay and services
In the farms there are offered overnight stay places of different kinds and services. Farmers
have provided entertainment for children by allowing them to caress and feed domestic animals;
looking into some product’s making process; by telling stories about the farm and its
inhabitants. Adults sometimes feel like trying some of the field work. Some farms offer also
programs for corporate and entertainment activities. For example, the farm “Ķempēni”
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specializes in sheep-breeding. There are around 200 sheep in the farm and widely developed
offer for tourists – bed and breakfast in a farm stay, in a camp site or in a farm where farming
is taking place and tourists are introduced with countryside goodies. In the estate there are rooms
for conferences, playgrounds and a bathhouse. Tourism gives to the farm up to 80% of the total
income and guarantees work for six people who are both family members and employees. The
farm cooperates with other farms.
Countryside food
Meals for tourists are prepared from products that are grown in the farm or in the
neighbourhood; tourists are allowed to eat berries and fruits in the garden. The hostess
sometimes offers possibility to participate in preparation of some of the dishes – cheese making,
bread or pastry baking, fish smoking etc. For example, family members of the farm “Dieniņas”
already in several generations go fishing and smoke fish. Fish is being prepared according to
old, inherited and local recipes and processes. There are developed several versions of activity
in the farm according to wishes of tourists, where along with other activities groups can watch
and participate in fish preparing and smoking process, as well as taste the smoked fish
afterwards. Welcoming sign that is placed on a road encourages everyone to turn in and taste
and buy some smoked fish. There are also provided overnight stay in the house.
Harvesting
In several berry and fruit farms there is offered possibility for tourists for a certain fee to pick
for themselves berries, fruits and other crop. For example, the farm “Gundegas” grows and
processes big berry cranberries. The farm organizes common picking of berries since 1998 that
has gathered up to 4000 interested. Mainly they are smaller or bigger companies, social groups,
for instance blind people, pupils of boarding schools. There are tours to a bog lake and pools
for participants; sometimes is organized singing of choirs and soup made on an open fire.
Foreigners also from time to time arrive to pick berries. “Gundegas” give to participants up to
20% of the gathered berries or give 50% discount from the market price (approximately 1020% of the whole production), and partly accounts it as an income from the tourism, because
there is no other payment for this service (for instance entrance ticket and the like). Sales
expenses thus are reduced (transport expenses to the town, market expenses).
The main tourist motivations in the rural areas:
Most frequently people link the countryside tourism with peace and calm, beautiful landscape,
full and tasty meal made from the local products, acquaintance with rural lifestyle, and contact
with domestic animals and personal approach from the farmers. Tourists also would like to
recreate in the countryside more actively – walk, cycle, swim, boat, pick mushrooms etc.
Rural tourism products often offer the return to the authentic, to the “genuine”. It is
communication with the local people by getting to know the local social and cultural heritage
and especially nowadays life and work in the countryside. There are small family businesses
with the farmer and owner in the centre – with his story, personality and product. Tourists can
try different kind of things, for example, traditional rye-bread baking, preparation of Latvian
Solstice cheese, picking of herbal tea and cognition, goat or cow milking, cutting of the grass
with a scythe, etc.
Nowadays tasting of the food of the country one is visiting is considered to be an essential part
of any kind of tourism, because it gives authentic and different from other countries experience.
In culinary tourism there are involved, collaborate and benefit several industries. Culinary
tourism helps to prolong tourism season. In the rural economics it gives development
possibilities for alternative product that has a high added value. Many countries through tourism
promote their export products, because the tourists usually are open to new adventures and are
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easier to encourage trying something new. Though target group of the country culinary tourism
mainly is the local tourists and only afterwards – foreign tourists. Culinary travellers usually
are at the age from 30 to 50 years or a little bit older, educated, with comparatively bigger
number of resources available for spending.
Target groups of the opened farms mostly are senior couples and families with children. The
couples usually stay in the farms for shorter periods, but families with children stay for longer
periods. Essential target group is Latvians residing abroad that have sentimental memories of
Latvia. Tourist groups are important to the opened farms, mainly they are from Latvia and
neighbour countries.
The farms are motivated to take part in the rural tourism because of the social and economic
benefit – there is work for senior and junior members of the family, good collaboration of the
local inhabitants, cheered up the social activity in the surroundings, and the life into the
countryside becomes more interesting. The tourism gives extra income and helps to maintain
traditions and link with the countryside lifestyle. Substantially communication with the tourists
increases self-respect of one’s work and strengthens identity, because of evaluation of the guests
and visitors.

4. DESTINATION MANAGEMENT AND MARKETING
Latvian rural tourism association “Lauku ceļotājs”
Latvian rural tourism association "Lauku ceļotājs" is the oldest and strongest rural tourism
organization in Latvia, founded in 1993. Since its foundation the president of the association is
Asnāte Ziemele. The aim of the association is the development of rural tourism in Latvia in the
general context of the rural economy, in cooperation with agriculture, local government, nature
protection and other sectors. "Lauku ceļotājs" participates in the development of businessfriendly policies and serves as a professional information forum and marketing platform.
The association has approximately 350 members - rural tourism, agricultural, craft
entrepreneurs, local governments, structural units of state institutions and organizations in all
regions of Latvia. “Lauku ceļotājs” represents and protects the interests of its members
regarding the legislation and state requirements. Also, the association offers advice and
recommendations on what to do if there are any problems with different institutions. Members
regularly receive electronic reports about the events in the tourism industry, for example,
changes in legislation, project opportunities, as well as upcoming events where they can
participate. Once a year a general meeting of the members is organized where the past season
is evaluated, the work for the next one is outlined and experiences are shared. Various surveys
are also created regularly for both tourists and rural tourism entrepreneurs. Information about
the members and their activities is posted on “Lauku ceļotājs” website and Facebook page as
well as in advertising materials issued by the association. Members are also included in different
tourism offers. The association provides interviews and organizes trips for media and press
conferences to promote Latvian rural tourism.
The three most important achievements: 1) representation and protection of the interests of
small rural tourism entrepreneurs at all levels, becoming an association that is independent of
state and municipal funding and the influence of the public sector on its activities; one of the
practical results is the reduction of bureaucratic burdens in many areas of rural tourism building standards, food chain (in cooperation with the FVS), incentives for the production and
sale of alcohol on farms, etc.; 2) involvement of small rural tourism entrepreneurs in tourism
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business, creating brands “Country goodies”, “Green certificate” and “Latvian heritage”,
thereby also certain types of business have become a part of the list of intangible cultural
heritage; also creation and development of other tourism products (military, cultural heritage,
etc.); 3) initiation and implementation of long-distance hiking routes - “Baltic Coastal Hiking”
(E9) and “Baltic Forest Hiking” (E11) - in the Baltic States (in Latvia - for the first time), linking
them to the European Ramblers Association (ERA) European E-Paths Network.
The association works actively together with Estonian and Lithuanian rural tourism
organizations, they have very good cooperation among themselves. Two main directions: RT
development and RT within Baltic states product marketing focusing on local heritage. All three
Baltic RT organizations are involved in European rural tourism organization “Eurogites”.
Latgale Region Tourism Association
Latgale Region Tourism Association (LRTA) was established in 1993, as the first regional
tourism association in Latvia. Association’s aim is to coordinate joint work in tourism sector
all around the Latgale region as well as to promote sustainable tourism sector development.
LRTA is a representative of Latgale region tourism offer, the association also cooperates with
the Investment and Development Agency of Latvia and carries out national tourism policy.
Vidzeme Region Tourism Association
Vidzeme Tourism Association was founded in 1997 using the German model and its experience
in regional tourism development. Its main aim is to combine tourism organizations to work
together to create an enabling environment for tourism, to represent Vidzeme region tourism
interests at national level and to attract foreign funds and projects related to tourism.
Kurzeme Region Tourism Association
Kurzeme Region Tourism Association is a regional association, founded in 2001. Its aim is to
unite legal entities operating in the Kurzeme region tourism sector in one organization to create
a good environment for tourism development, to represent Kurzeme region tourism interests at
the national and international level and to attract various foreign funds and projects for tourism
development.
Zemgale Region Tourism Association
Zemgale Region Tourism Association is one of the newest regional tourism associations in
Latvia, founded in 2003. The aim of the association is to create a favourable environment for
the development of tourism and to promote the development of a modern, environmentally
friendly tourism sector in Zemgale region.
Pierīga Region Tourism Association
Pierīga Region Tourism Association was established in 2020 with the aim to create an
environment for the development of tourism and to promote the development of a sustainable
tourism industry specifically in Pierīga region. EXIT RĪGA is a brand of the Pierīga tourism
region, which unites the nearby counties, offering a wide range of tourism and entertainment
opportunities within a radius of 50 kilometers around the capital city. The project is
implemented by 6 partnerships and 14 municipalities with the aim of inviting local and foreign
travellers to visit tourist attractions near the capital.
Association of Hotels and Restaurants of Latvia
Association of Hotels and Restaurants of Latvia, founded in 1993, is an organization which
brings together hotels, guest houses, motels and restaurants for professional cooperation with
the aim to represent the hotel and restaurant business of Latvia in the world.
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Latvian Nature Tourism Association
Latvian Nature Tourism Association is a professional public organization established with the
aim to unite nature tourism organizations in Latvia, to represent the interests of members at
national and international level, to develop and popularize responsible nature tourism in Latvia.
Tourism information centres
There are many tourism information centres/points throughout the country. These are places
where it is possible to learn about the main tourist routes and local tourist attractions, receive
maps and other materials a traveler may find useful. Information about what tourism services
are available in the region are provided as well.
The Ministry of Economics of the Republic of Latvia
The Ministry of Economics of the Republic of Latvia (hereinafter – the Ministry) is the leading
institution in the tourism sector responsible for the development and implementation of tourism
state policy. The main tasks of the Ministry in the field of tourism are determined by the
Tourism Law and other legislative acts.
The state policy for tourism development is implemented by the Investment and Development
Agency of Latvia (hereinafter – the Agency) supervised by the Ministry. The main task of the
Agency is the branding of Latvia as an attractive tourism destination on the international level.

5. PEOPLE/ HUMAN RESOURCES

5.1

TRAİNİNG PROGRAMS

Study programms in universities, high schools, vocational schools
Many different schools across Latvia offers study programs partly or fully related to tourism. A
part of them includes courses about rural tourism or courses about different kind of jobs that
could be done in rural areas. Some examples:


Tourism organization and management (bachelor’s degree) in Vidzeme University of
Applied Sciences (https://va.lv/lv/studijas/bakalaurs/turisma-organizacija-unvadiba/par-programmu)



Managing tourism competitiveness (master’s degree) in Vidzeme university of
Applied Sciences (https://va.lv/en/study-here/masters-degree/managing-tourismcompetitiveness/about-programme)



Tourism and hospitality management (bachelor’s degree) in Turība University
(https://www.turiba.lv/en/study-programs/bachelor-studies/tourism-and-hospitalitymanagement)



Tourism strategic management (professional master’s degree) in Turība University
(https://www.turiba.lv/en/study-programs/master-studies/tourism-strategicmanagement)



Hospitality services specialist (level 3 qualification; after grade 9 or 12) in Bulduri
Horticultural Secondary School (https://bulduri.lv/macibu-programmas/turisms-unviesmiliba-macibu-programmas/viesmilibas-pakalpojumu-specialists)
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Chef / Pastry chef / Restaurant specialist in Restaurant Service School
(https://rsskola.lv/en/program)



Catering services / Hospitality / Food production, etc. in Riga Tourism and Creative
Industry Technical School (Rīgas Tūrisma un radošās industrijas tehnikums - LV)
(https://www.rtrit.lv/programmas), etc.

Project "Improvement of Professional Competence of Employed Persons" (Nodarbināto
personu profesionālās kompetences pilnveide / Mācības pieaugušajiem - LV)
The aim of the project is to improve the professional competence of employed persons in order
to timely eliminate the discrepancy of the qualification of the labour force with the demand of
the labour market, to promote the competitiveness of employees and increase of labour
productivity. The project implementation time is from 2017 to 2023 and it is financed from
European Social Fund and State budget. There are available trainings in 11 sectors, including
catering services and tourism.
https://macibaspieaugusajiem.lv
Rural tourism online learning platform by LCTA “Lauku ceļotājs”
The platform offers different rural tourism training courses, training materials, research papers,
guidelines and overviews.
https://macies.celotajs.lv

5.2

BEST PRACTİCE EXAMPLES

Country house “Mazsālijas” (Kurzeme region)
The beginnings of the Mazsālijas country house date back to 1847 when Baron von Hahn
decided to build a water-mill. Now Mazsālijas is proud of the barn building, fully preserved
with authentic roof covering, main walls and old fir-tree beams. Now the old water-mill building
is a guest house and an organic farm. The farm breeds fallow deer and trout, grows vegetables
and fruit, makes wine. Visitors can see the deer and wild boar, taste berries and fruits directly
from the garden, participate in creative workshops and cooking master classes.
The hostess combines the regional culinary heritage traditions of Kurzeme region and
contemporary cuisine. The food is be prepared on live fire, using the deer, trout and vegetables
from the farm. Dishes that are served in the country house characterize the activities in
‘Mazsālijas’- hunting and fishing that are still important in Kurzeme region.
Country house “Caunītes” (Zemgale region)
The country house is located in Zemgale region, which is known for agriculture, particularly
crop farming and related traditions. Bread baking is one of the most honoured traditional skills
in Latvia. Latvians bake bread from rye, wheat, buckwheat and barley. Both finely ground flour
and wholemeal flour is used. Today, there is great interest in old recipes, bread baking methods
and the use of organic ingredients as many families are opting for a healthy lifestyle. Caunītes
country house keeps Latvian traditions alive and demonstrates them to visitors. The house is
designed and decorated in the traditional Latvian style and exudes an authentic ambience while
having modern facilities. Under the guidance of the hostess, visitors can bake their own loaf of
sweet and sour bread in a wood-fired bread oven.
Country house “Lielzemenes” (Zemgale region)
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Lielzemenes is a traditional homestead in Zemgale region offering to learn about the Latvian
traditional lifestyle heritage and the sauna ritual. The hosts are professional sauna masters and
have established the Latvian Sauna School where they pass on their knowledge and skills to
those willing to master sauna rituals. Based on centuries old sauna practices they have
developed a range of efficient sauna procedures. To reach the desired effects, Latvian sauna
uses lots of material from trees and herbs such as whisks made of birch, oak, linden, various
grasses and wild flowers, herbal brews. The hosts are knowledgeable to apply special sauna
procedures for stress relief, general invigoration, strengthening immunity, etc. Juris Batņa, the
host, also is a psychotherapist. Aelita Batņa, the hostess, also is a teacher, a specialist in
aromatherapy and the leader of the Latvian Sauna School.
Valmiermuiža brewery (Vidzeme region)
The brewery welcomes visitors to experience how their excellent beer is brewed from a
combination of Valmiermuiža well water, delicious malts, heritage hops and natural yeast. An
integral part of any visit is discovering and sampling the wide range of brews and listening to
stories about the traditional Latvian holiday drink. Valmiermuiža Brewery has also revived its
historical and cultural centre and organises traditional celebrations and farmers markets. The
brewery’s pub serves traditional seasonal Latvian foods such as fish from Lake Burtnieks, and
green pea mash with loganberries. The house speciality is sliced pork marinated in unfiltered
winter beer. The brewery holds a Latvian Heritage award for its efforts to keep the brewing
tradition alive and a Latvian Cuisine award.
Kurmīši herb farm (Latgale region)
The farm is located in Latgale region, not far from Krāslava town. The farm grows medicinal
plants that are very common in Latvia – oregano, St John’s wort, wormwood, lemon balm,
cat’s-foot and others – altogether 25 species. It is located in a nature reserve and therefore in a
clean ecological environment. Tours present how the medicinal plants are cultivated, and how
herbal teas and other products are made on the farm. Herbal tea is served after the tour. The
farm holds a Latvian Heritage award for its efforts in keeping alive the traditional knowledge
of herbal tea production and its medicinal properties.

6. CONCLUSIONS
Rural tourism in Europe started to develop in the late 19th century. It experienced a restart after
World War II along with improvement of economic situation, increase of income and leisure
time of urban dwellers. After collapse of Soviet Union, rural tourism started to develop also in
post-soviet countries. As a result of that, rural tourism in Latvia is quite new, yet already very
popular concept. While statistics in this document shows various decreases in the numbers, no
final conclusions can be made because:
1) statistics are available only for accommodations that have at least 10 bed places – there are
many rural tourism places with fewer beds that are very popular among tourists;
2) statistics specifically for rural tourism are available only till 2016, from 2017 these data are
available in general section and separate data are not available.
Instead, we, “Lauku ceļotājs”, can assure that the rural tourism has gained an incredible
popularity in Latvia – more and more new projects, initiatives and activities are being
established over the years to help the rural tourism develop and grow. Latvian countryside
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attracts not only local tourists but also visitors from abroad, both from Europe and many other
countries.
Latvia has a wide range of tourism resources – the diversity of landscape and cultural and
historical heritage, rich biological and geophysical systems which have mainly developed as
untouched by civilization. Many people in the countryside tries to keep alive Latvian traditions
and traditional lifestyle heritage to pass it on the future generations as well as to introduce it to
visitors from abroad.
The main tourist activities in rural areas are related to traditional lifestyle, countryside food and
different kind of works that let tourists feel like a local. There people can learn traditional skills
that allow to get to know more about the local social and cultural heritage and nowadays life
and work in the countryside.
There are different organizations and institutions that helps with tourism management and
promotion, specific legislation or financial tools that helps businesses, etc. But there are not
many training programs for rural tourism that are dedicated entirely to it and available to
anyone. Therefore, this is something that needs to be worked on to ensure further development
of rural tourism.
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54
IO1 – Analysis of the current situation of the rural tourism sector in the partner countries to prepare sector report

The RURALTOUR: A Training Programme For Sustainable Rural Tourism

2020-1-TR01-KA202-092185

CONTENTS

1. A SHORT HISTORY OF THE RURAL TOURISM IN YOUR COUNTRY

56

2. THE MAIN AREAS AS RURAL TOURISM DESTINATION

57

3. RURAL TOURISM MARKET

61

4. DESTINATION MANAGEMENT AND MARKETING

65

5. PEOPLE/HUMAN RESOURCES

67

6. CONCLUSIONS

69

55
IO1 – Analysis of the current situation of the rural tourism sector in the partner countries to prepare sector report

The RURALTOUR: A Training Programme For Sustainable Rural Tourism

2020-1-TR01-KA202-092185

1. A SHORT HISTORY OF THE RURAL TOURISM IN YOUR COUNTRY

Rural tourism in our country has always been practiced, but spontaneously, sporadically,
occasionally and especially unorganized; its form of materialization is - starting with the ‘20s’30s of the twentieth century, the accommodation of travelers at inhabitants of rural settlement.
The first attempts of organized tourism were made in 1967-1968, for groups of tourists on the
Romanian Black Sea coast. It was a promising start, because in 1972 the Ministry of Tourism
elaborated order 297/1972, following which the Research Center for International Tourism
Promotion identifies and selects the representative rural localities, for the Romanian villages,
that were to be launched in tourism. In agreement with the county tourism offices and the local
administration bodies, it has been established that about 118 rural localities can be introduced
in domestic and international tourism.
Starting with July 16, 1973, by order of the Ministry of Tourism number 744/1973, the
following 14 rural localities were declared, experimentally, villages of tourist interest, called
“tourist villages”: Leresti and Rucăr (Arges), Poiana Sărată (Bacău), Sirmea and Fundata
(Brasov), Bogdan Vodă (Maramures), Tismana (Gorj), Sibiel (Sibiu), Vatra Moldovitei
(Suceava), Racos (Timis), Sfântu Gheorghe, Murighiol and Crisan (Tulcea), Vaideeni (Vâlcea).
In the following year, decree 225/1974 prohibits the accommodation of foreign tourists in
private homes, the tourist villages becoming non-functional for international tourism. However,
given the fact that some of the mentioned tourist villages were included in the cultural and
folkloric programs of the National Tourist Office "Carpathians" Bucharest and contracted on
the foreign market, a breach became possible for the following villages: Leresti, Rucăr, Sibiel,
Murighiol and Crisan.
The short period of “permissiveness” of the rural tourism did not make possible the organization
of the tourism activity nor the proper landscaping and arrangement of the tourist villages. In
many localities, the households that met the accommodation conditions were not classified
(Rucăr, Vatra Moldovitei, Vaideeni), in others the accommodation of Romanian tourists was
done in an unorganized way and without keeping a record (Crisan, Fundata, Rucăr), and some
localities did not register any tourist activity (Tismana, Bogdan Vodă, Vaideeni).
Since 1990, interest in rural tourism has been revived. Various associations and bodies are
born that aim to affirm and develop tourism in rural areas. Among them we mention the most
representative:





The Romanian Federation for Mountain Development (1990), which aimed to support
in all forms the inhabitants of the mountain area, including by promoting, organizing
and developing agro tourism;
National Association for Ecological and Cultural Rural Tourism in Romania - ANTREC
(1994), member of the European Federation of Rural Tourism (EUROGÎTES); so far it
has proven to be dynamic, efficient and viable, largely achieving the goals proposed at
the foundation.
Romanian Agency for Agro tourism (1995) which aims to connect Romanian agro
tourism to the international tourism system.
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2. THE MAIN AREAS AS RURAL TOURISM DESTINATION

Romania has a variety of attractions in the countryside. Although in recent years there has been
a visible transformation in Romanian villages and communes, they still retain strong archaic
elements. The anthropic resources of the rural space often highlight the connection with the
religious element, strongly anchored in the past and present, expressed both by numerous
monasteries and churches, but also by traditions and events related to them. It adds pre-Christian
habits, events related to the agricultural calendar, museums and gastronomy, the latter having
ethnic influence. We must remember the folk costume, still used by the inhabitants of the
villages, especially on Sundays or with the occasion of other religious holidays. The clothes
differ from one territory to another, and, together with the crafts and folklore, they are the basis
for the delimitation of the countries in the ethnographic area, such as: Țara Moţilor, Țara
Hațegului, Moldova, Mărginimea Sibiului etc. All these attractions are in a varied natural
setting, with mountains with spectacular landscapes and glacial or artificial lakes, plateaus that
descend slowly to the plains. Other hydrographic elements are added Black Sea and Danube
Delta, rivers that cross the territory long and wide, plain lakes, mineral springs.
The important resources of the Romanian rural area will be further presented, following their
distribution in the traditional provinces.
Fig.no. 1. Traditional provinces of Romania

Source: https://traditiiculinareromanesti.wordpress.com/2013/01/22/regiunile-istorice-ale-romaniei/

Dobrogea’s central element is the Danube Delta, Biosphere Reserve, included in the UNESCO
World Heritage List since 1991. It is the best-preserved delta in Europe, a labyrinth of lakes and
canals, which meander through the largest compact reed area in the world. It houses about 5,500
species of flora, but excels in birds: 331 species, of which 130 are migratory. We can add the
natural elements from the Black Sea coast, the high area of Dobrogea (with Măcin Mountains
National Park), lakes with therapeutic or recreational value, a specific bioclimate and many
protected areas: Limanu Cave, Aliman Fossil Site, Gura Dobrogei Cave and La Adam Cave,
the Neo-Jurassic Reef from Topalu and the Agighiol Reserve.
From a cultural point of view Dobrogea is one of the most interesting areas, because here are
Romanian traditions, but also Turkish, Tatar or Lipovan. Some of the cultural attractions of the
areas are: Celic Monastery, Saon Monastery; Cocoș Monastery; Vovidenia Monastery; Histria
Fortress, on the shores of Lake Sinoe; The fortress of Beroe is located on the banks of the
Danube, on a rock about 30 m high. In Dobrogea, there are customs that have been preserved
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from ancient times and are still practiced: Olaria is a tradition that involves purifying the air and
driving away evil spirits from the area before the start of Lent, the Bear, the Brezaia, the Goat,
the Lands of Luncavița, a custom of caroling with masks that became emblematic. In Jurilovca,
the hamlet that was transformed into a fishing village still respects the old traditions of the
Lipovans. Sarichioi stands out through its cheerful, warm, and welcoming people, a perfect
antithesis to the hurried life in the cities. Letea, the best maintained settlement in the Danube
Delta has high wooden houses, adobe and reeds painted in bright, traditional, unmistakable
colors.
Among the specific dishes can be mentioned fish soups, marinated fish, fish brine, rice, salads,
mutton sausages, lamb. Dobrogea’s specific desserts are those with raisins, Turkish delight, but
also baklava and its derivatives called sarailii.
In Muntenia there is the Bucegi Natural Park, the Balta Mică Natural Park of Brăila and the
Comana Natural Park, the last two being wetlands, with various species of birds. We also
mention the Muddy Volcanoes Reserve, a mix of geological and botanical elements, a mud lava
formed by dissolving clays and coming out under gas pressure, Meledic Karst Plateau
(Mânzălești Cave is the largest salt cave in Europe), Focul Viu from Lopătari or Bozioru Caves.
In Oltenia we find the Muierilor Cave, the Iedului Cave (both protected areas), the Polovragi
Cave where lives a colony of bats popularly called “horseshoe bats” and Tudor Vladimirescu's
Oak from Brădiceni, a tree of about 150 years planted in memory of the heroes who fought in
those lands.
In Muntenia and Oltenia cultural attractions are: Horezu Monastery, historical monument
including in UNESCO World Heritage List in 1993 (orthodox, the most important foundation
of Constantin Brâncoveanu built between 1690 and 1693), Constantin Brâncuși Memorial
House (Hobița), Sucidava Fortress of Dacians and rebuilt under Roman rule), the Dacian
Fortress on the Plateau Piatra Polovragiului and the wooden houses in Hobita (Gorj) and its
surroundings. We can add the Poenari Fortress, a historical monument of architecture, dating
from the fourteenth and fifteenth centuries, Polovragi, Tismana and Cozia Monasteries. The
cultural capital of Oltenia is Horezu, the center of traditional ceramics. In Măldărești, nature
and man left behind two special attractions: trovanții (large pieces of stone) and culele (semifortified constructions).
As a custom, for example, at Easter, the inhabitants are concerned with the purification of souls.
There is a superstition that, during this period, the souls of the dead return to earth to spend
Easter with their loved ones. That is why fires are lit in the courtyards and coils and cups of
water are placed on the tables. At Christmas, the locals observe rituals meant to bring abundance
to the household. One of these rituals is the preparation of "carols", hazelnut sticks that are cut
before Ignat and left to dry until Christmas Eve. They are decorated in black and white, symbols
of the opposition light-dark, life-death. It is believed that the animals affected by these sticks
will be healthy.
Among the culinary specialties of Muntenia, there are bellows cheese (which the villages of
Pietriceaua, Corbi and Arefu are especially proud of) and sausage sausages (Berca). It is an area
where, by fermentation and distillation of fruits, brandy is obtained. Also, the vine is intensively
cultivated, there are wine roads (in Prahova, Buzau). Fresh vegetables, fish, poultry, beef and
pork, dairy products and cheeses are used in Oltenian cuisine. From these ingredients are
prepared dishes such as leek and stevia soups, Oltenian stew, which is a bird soup and
vegetables cooked in a pot of earth. Cabbage roll (sarmalele) are traditionally cooked in
earthenware pots in a "țest" (a kind of oven).
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In the center of the country, rural Transylvania has important natural tourist resources: gorges
(Deda-Toplița Gorge), nature reserves (Variegated tulip reserve, Poiana narcissus from Gurghiu
and Vlăhița, Valea Bâlii Reserve, Râpa Roșie Geological Reserve), Bats Cave, Ice Cave,
Tătarului Gorges, Dâmbovicioarei Cave, Grădiștei Gorges, Moieciului Gorges, Zănoagei
Gorges, Bicazului Gorges, Turzii Gorges, Horoabelor Canyon, 7 Stairs Canyon, Thermal Water
Waterfall at Toplița, The muddy volcanoes from Băile Homorod, Sfânta Ana volcanic lake,
Bucura glacial lake. Among the largeprotected areas we mention: Apuseni Natural Park,
Călimani National Park, Retezat National Park, Piatra Craiului Natural Park, the latter houses
a rare plant, unique in the world (Dianthus callizonus - a carnation). In these parks there are big
carnivores such as bear, lynx and wolf, but also bird species such as the mountain rooster.
Three quarters of Romania's UNESCO World Heritage sites are in Transylvania. Of these, in
the rural area there are seven villages with fortified churches introduced on the list in 1993 and
1999. These are Saxon settlements, and the churches are Evangelical of the Augustan
Confession, with one exception (Dîrjiu - Unitarian). They incorporate values related to
ethnology, the history of architecture, the history of urbanism, but also with elements of
political, social and religious history: Câlnic, Prejmer, Viscri, Dârjiu, Biertan, Valea Viilor,
Saschiz.
Rimetea also has high potential, the combination of the landscape offered by the Trascău
Mountains and the architecture well preserved over time, leading to the proposal for inclusion
in the UNESCO list. The mixture of populations in the region led to the birth of an original
Transylvanian architectural style, from the traditional Romanian villages to the Hungarian and
German ones. Rural settlements such as: Viscri, Micloșoara, Sibiel, Arieșeni, Albac can also
arouse tourist interest due to specific occupations and activities traditionally carried out with
agricultural and craft functions. On the lands of Țara Moţilor, inside the Apuseni Natural Park,
history forces us to remember the great people who were Horea, Cloșca and Crișan, involved
in the liberation struggle of the serfs or Avram Iancu, a fighter in the 1848 revolution.
In Transylvania, the mineral salt resources make it possible to carry out spa tourism activities
in small resorts in rural areas such as: Praid and Ocna Dejului in Harghita County, respectively
Cluj. An internationally acclaimed landmark is Bran Castle, due to the famous legend of
Dracula. Another Dracula Castle is also located in Tihuța Pass.
In Transylvanian villages, preparations for Christmas begin during Lent; until then, the men
take care to finish the field work and provide supplies for the holidays. The women gather in
seats, where they twist and basket, making festive clothes and other stuff used to decorate the
house. In the spring, before the fast begins, the Saxons give one last party, called Fărşang, in
order to ward off evil spirits and attract luck. On Good Thursday or Good Friday, women paint
eggs and prepare pasca (Easter bread).
Transylvanian cuisine is usually fatty, tasty and spicy food, based mainly on pork, vegetables,
eggs and cheese. As dishes we mention: balmoş and bulz (made with corn and cheese), cumin
soup, Transylvanian tarragon soup, “a la Cluj” cabbage, stuffed mushrooms, goulash, paprika,
smoked sausages, bellows cheese, langos, pancakes with mushrooms.
In Bucovina and Moldova, the protected areas of major interest are: Ceahlău National Park,
Cheile Bicazului-Hăşmaş National Park, Putna-Vrancea Natural Park, Vânători-Neamţ Natural
Park. Also, we can add Natura 2000 Rarău - Giumalău, the quiet place where the specimens of
flora such as the Scots pine, which reaches 100 years and a diameter of 22 meters, the fluffy
birch and peat cane coexist with those of fauna, such as be the bear and the lynx.
Some churches of Moldova have been on the UNESCO list since 1993, especially for murals.
They are located at: Voroneţ, Humor, Moldoviţa, Arbore, Pătrăuţi, Suceava, Probota and belong
to the Orthodox rite. Equally spectacular are the Putna monasteries, nicknamed "The Jerusalem
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of the Romanian people", Dragomirna, Bogdana, Râşca and Slatina. The monasteries impress
with their tranquility, beauty, color and art. In Ipotești and Humulești you can visit the memorial
houses of Mihai Eminescu and Ion Creangă, the pillars of Romanian poetry and literature.
Moldova and Bucovina harmoniously combine folk costume with dance, song, get-together,
and Romanian round dance. As crafts, we mention woodworking, pottery, making tapestries
and carpets. Every detail of these crafts reflects the history and cultural heritage of the region,
being at the same time unique occupations passed down from one generation to another. In
addition, complex works of art, such as Easter poached eggs, braided bread, folk masks, and
traditional costumes are made to celebrate certain religious holidays.
Bean soup, sauerkraut, stuffed cabbage, pârjoale (local version of meatballs) or iahnia (also
made with beans) are some of the favorite dishes in Moldova. Local desserts include papanași
(sweet cow cheese dumplings with cream and jam) and poale-n brâu (cheese pie). Pasca (Easter
bread) is made with great holiness by women who prepare in advance through a prayer ritual.
Easter bread is consecrated at the church, on the night of the Resurrection, in which all the
villagers take part, and is consumed in the morning, instead of anaphora. Vrancea area is known
as the "Land of Vine and Wine" because it is the county with the largest area with grapes. The
gastronomy of Bucovina is appareciated as the most refined in Romania, the dishes being made
not only to satisfy the hunger, but also to awaken the senses so that the taste can be “seen” and
the appearance can be “felt”. Bucovina combines various culinary traditions - Polish, Russian,
Turkish, German and Austrian, but is also recognized as the "homeland of cream". We remind:
the stuffed cabbage leaves with mushrooms and the sour cabbage leaves with various meats,
veal pastrami, pork and sheep, sausages, and other local specialties made from liver, kidneys
(drob, tobă, chişcă and caltaboşi).
Much of the natural attractions of Maramures, Crişana and Banat are in the Maramures
Mountains Natural Park, Rodnei Mountains National Park, Apuseni Natural Park, Cefa Natural
Park, Mureșului Meadow Natural Park, Cernei Valley National Park, Iron Gates Natural Park,
The Nera Gorge-Beușnița National Park and Semenic-Cheile Caraşului National Park. Five of
the eight UNESCO designations in the category of "ancient and primitive beech forests" are in
these regions (since 2017): Nerei Springs, Nerei-Beușnița Gorge, Domogled - Cernei Valley,
Groșii Țibleșului, Strâmbu-Băiuț Secular Forest.
The wooden churches of Maramures in Rogoz, Plopis, Şurdeşti, Desesti, Bârsana, Budesti, Ieud
Deal, Poienile Izei have been on the UNESCO list since 1999. Except for the Church of the
Holy Archangels of Șurdesti which belongs to the Greek Catholic Church, the rest are Orthodox.
They are distinguished by planimetry, the technique of wooden joints and the realization of
shingle coverings.
A unique attraction is the Happy Cemetery of Săpânța, where every cross on the tombs tells the
story of the life of the deceased. The vivid colors on them, contrasting with death, justify the
name of the place.
Other cultural attractions are: Chioar Fortress, The Wooden Church of Săcădat, the fortified
settlement of Bălnaca, the wooden church of Crivobara, the Serbian wooden church of Lucareț.
Among the traditions we remember, in Maramures, the habit of the Brondos - masked people
who banish evil spirits in the last two weeks of the year and the tree with pots - the more affluent
a family, the higher the number of pots. If there's a red pot at the top of the tree, then there's an
unmarried girl in that family. In Crişana it is customary to walk with Turca, a fabulous character
who dies and resurrects, symbolizing the triumph of good over evil and the Verjel party for the
new year, and in Banat carols like Viflaimul are sung or oak wood is burned near Christmas
(burning of badnjak).
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Crafts in Maramures are divided: men deal with wood and its processing, and women deal with
spinning and weaving. However, men also make tailoring: baskets, combing and woolen
clothes, as well as men's pants (named cioareci).
Gastronomy is represented as follows: in Maramures: gomboți (plum dumplings), corn soup
with cheese, colțunași (pies with vegetables); pancakes with urda (a kind of cheese) and as an
alcoholic drink, horinca; in Crişana: sausages, sausages with rice, pork fat boiled with paprika,
salt and garlic, greaves, bread roll made from wheat; in Banat: cozonac (Romanian Sweet
Bread), ștrudel (stretched pie), apfelkuchle (apples in pyjamas), pancakes.
Romania has seven elements of the rural area listed in the UNESCO Intangible Heritage List.
Of these, two are related to dance: Căluş ritual and Lad’s dances in Romania, two are related to
song: Doina, Men’s group Colindat, Christmas-time ritual, and two are related to crafts:
Craftsmanship of Horezu ceramics, Traditional wall-carpet craftsmanship in Romania. It adds
the cultural practices associated with the 1st of March (wearing Mărțișorul, a braided string of
a white thread and a red one along with a small object of ornament during March, signifying
the arrival of spring).
In many rural areas there are permanent exhibitions of traditional products or sculptures and
paintings. In addition, certain events already have notoriety, given history, continuity and
complexity: The Brandy Festival - Coseşti (Muntenia), the Festival of Strawberries - Halmeu
(Maramureș), the National Trout Festival and the Festival of the Ciocănești Egg Inconsistency
(Bucovina), the Fair for Girls - Mount Găina, National Rural Tourism Fair - Albac, Gurghiului
Valley Festival - Ibănești, Pancake Festival -Prejmer, Cheese and Brandy Festival - Rășinari,
Narcissus Festival - Sălașu de Sus (Transilvania), Romanian Roud Dance from Prislop
(Maramureş, Bucovina, Transylvania), Pies Festival (Moldova), Nedeia Mountains
(Transilvania and Muntenia).
Although it is difficult to choose localities where rural tourism excels, we appreciate that
visitors should not miss: in Dobrogea - Sfântu Gheorghe, Jurilovca, Luncavița; in Muntenia Berca, Mânzălești, Arefu; in Oltenia - Horezu, Hobița, Măldărești; in Transilvania -Viscri,
Sibiel, Rîmetea; in Bucovina - Vama, Ciocănești, Marginea; in Moldova - Agapia, Nereju,
Vînători – Neamț; in Maramureș - Săpânța, Bîrsana, Breb; in Banat and Crișana - Şiria,
Cărpinet, Belinț-Timiș, Hăşmaş.
3. RURAL TOURISM MARKET

3.1

TOURİSM İNFRASTRUCTURE AND İTS EVOLUTİON İN 2010-2019 - A BRİEF

ANALYSİS

Capacity is an important factor for tourism development. Seen as number of units, number of
beds, type of unit and classification it provides the foundation for future developments.
The number of rural accommodation in Romania has grown constantly over the last decade
from 2.5 thousand units to 4.7 thousand units. Accordingly, the number of beds has grown from
60.5 thousand beds to 94.2 thousand beds. For 2019, it represents 55.8% in number of
establishments and 26.4% of total number of beds.
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Fig. no. 2 Evolution of number of units and number of beds
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In terms of type of accommodation units available in rural areas the total number of units is
distributed as follows for 2019. Compared to 2010 we can observe that the agro touristic
boarding houses increase their market share (in rural tourism) from 58% to 64% in the detriment
of touristic villas and other type of units (hotels, motels, apartments, hostels, etc.) which
decrease from 30% to 24%.
Fig. no. 3 Distribution of number of establishments by major types in 2019 and 2010
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TOURİSM FLOWS İN THE RURAL AREA İN 2010-2019 - TOURİSTS NUMBER,
OVERNİGHTS

3.2

For selected period of time we can observe an increase of rural tourist arrivals from 0.83 mil to
2.4 mil meaning a 189% increase. Compared to national situation that shows an increase of only
118% for the same period of time we can say that rural tourism gain a significant interest for
consumers. For each year a slow but steady increase can be observed from fig. nr. 4
Fig. no. 4 Evolution of tourist arrivals for rural tourism sector compared to national
evolution
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For selected period of time we can observe an increase of rural tourist overnights from 2.4 mil
to 5.7 mil meaning a 137% increase. Compared to national situation that shows an increase of
only 87% for the same period of time we can say that rural tourism gain a significant interest
for consumers. For each year a slow but steady increase can be observed from fig. nr. 5
Together with number of overnights registered by National Statistical Institute another relevant
indicator about rural tourism is presented below. The average length of stay has decreased over
the period from 2.6 nights to 2.2 nights in line with national reduction from 2.9 to 2.4 nights, as
it can be seen in fig. nr. 6.
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Fig. no. 5 Evolution of overnights for rural tourism sector compared to national
evolution
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Fig. nr. 6 Evolution of average length of stay for national tourism sector and rural
tourism segment
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3.3

THE MAİN TOURİST ACTİVİTİES AND MOTİVATİONS İN THE RURAL AREAS

Given the multitude of tourist objectives presented, we identify some classic types of tourism
that can be practiced:



SPA and wellness tourism;
Cultural tourism especially related to traditions, crafts, unspoiled rural way of life;
64

IO1 – Analysis of the current situation of the rural tourism sector in the partner countries to prepare sector report

The RURALTOUR: A Training Programme For Sustainable Rural Tourism











2020-1-TR01-KA202-092185

Industrial tourism in mountain areas for traditional occupations of inhabitants;
Mountain tourism and trekking;
Speotourism due to a large number of caves and existing facilities for proper visitation;
Fishing and hunting;
Scientific tourism in natural parks and reservation;
Religious tourism;
Gastronomic tourism;
Wine tourism;
Ecotourism;

Rural tourism, agro tourism and especially farm tourism are considered to be a form of mature
tourism, because address to families with children, with most of the tourists over 30 years,
belonging to educated socio-professional with high incomes, higher average expenses. Also,
prior documentation is required. This type of tourist is eager to know, discover, communicate
and live experiences in contact with the value systems of communities and nature. It’s also
necessary for him to maintain a mental and physical balance due to daily constraints, preferring
accommodation and F&B services on the farm for a limited time.
The main motivations for visiting rural destinations are:






Return to the unspoiled nature
Curiosity, satisfied by information on popular hospitality, gastronomic habits, crafts and
village rituals
Rest, air and fruit cure, fresh food consumption and occupational therapy
Acquire new skills
Spending more time outside practicing diverse activities: golf, cycling, trekking, etc.

4. DESTINATION MANAGEMENT AND MARKETING

There is no promulgated tourism law in Romania. It is adopted by the Romanian Senate, being
discussed in the Chamber of Deputies. The tourism activity has been managed in the last 10
years at ministerial level either through a separate structure (Ministry of Tourism), or as a
National Authority subordinated to other ministries, or coordinated by several ministries.
Currently (2021), the activity is assigned to the Ministry of Economy, Entrepreneurship and
Tourism (economie.gov.ro).
The Tourism Advisory Council includes both the private and public sectors and NGOs.
Through this council, a mechanism for consultation and debate with stakeholders on national
tourism in the country has been developed. Working groups were organized for topics such as
human resources, rural tourism, spa tourism or ecotourism. Meetings shall be held at the request
of the central authority. Therefore, the Council has no specific mandate, which is purely
consultative in nature.
Member of the European Federation of Rural Tourism since its establishment in 1994, the
National Association of Rural, Ecological and Cultural Tourism in Romania (ANTREC antrec.ro) is the representative organization for rural tourism in Romania. With branches in all
the historical provinces of Romania, constantly encouraging the activity of rural tourism,
strongly believing in the conservation of the resources of this space (natural or cultural),
ANTREC successfully maintains its leading position. The organization brings together owners
of tourist pensions or restaurants with specialties, folk craftsmen and folk ensembles, owners,
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or administrators of cultural or natural heritage sites, travel agencies that promote and sell
tourist products, packages and services aimed at rural, ecological and cultural tourism, other
actors in this field. The activities of the organization are: participation in important tourist
events in Romania and abroad like tourism fairs, exhibitions; identifying and promoting the
potential of rural tourism; supporting newly entered pensions in order to obtain classification
and homologation; organizing active promotion campaigns for classified and approved
pensions; organizing training programs for hosts, rural travel agencies, through seminars, short
and long courses.
The Romanian Ecotourism Association (AER - asociatiaaer.ro) is a partnership for nature
conservation and tourism between tourism associations, local development non-governmental
organizations and nature conservation, pensions and travel agencies. The concept promoted by
AER aims to bring together the public and private sectors in a partnership for nature
conservation and the development of sustainable tourism.
The National Federation of Local Action Groups (fngal.ro) is the umbrella organization for
the 239 Local Action Groups in Romania (GAL). Currently, 183 GALs are members of the
Federation. GALs are public-private partnerships between farmers, public authorities, nongovernmental organizations involved in local development and entrepreneurs in the nonagricultural sector.
The Federation of Tourist Promotion Associations (federatiaturism.ro) includes some of the
most important destination management organizations (OMDs) in Romania. According to the
members of the Federation, an OMD is the organization composed of various authorities,
private stakeholders and professionals who contribute to partnerships in the field of tourism in
order to create a common vision for the development of a destination.
At the local level we mention the Association for Tourism Bucovina (tourisminbucovina.ro),
the Management Association of the Danube Delta Tourist Destination (amddeltadunarii.ro), the Association for Tourism Development in Covasna County
(visitcovasna.com), the Professional Employers Association of Tourism Gorjul
(asociatiagorjul.ro), the Association for the Promotion and Development of Neamț Tourism
(visiteazaneamt.ro).
The activity of tourism in rural areas was financially supported by European structural funds:
Regional Operational Program (POR) 2014-2020, successor POR 2007-2013 (Axis 7.
Diversification of local economies through sustainable development of tourism), National Rural
Development Program ( PNDR) 2014-2020 (priorities: encouraging the diversification of the
rural economy by promoting the creation and development of SMEs in non-agricultural sectors
in rural areas; encouraging local development placed in the responsibility of the community
through the LEADER approach), Human Capital Operational Program (POCU) 2014 - 2020
(Priority Axis 3 - Jobs for all).
At the regional level, we exemplify with the IPA Romania-Serbia Cross-border Cooperation
Program 2014 - 2020, priority axis 4: attractiveness for a sustainable tourism. HungarySlovakia-Romania-Ukraine Cross-Border Cooperation Program CBC IEV 2014-2020, who’s
Thematic Objective 3 aims to promote local culture and protect historical heritage. Priority No.
1 of it consists of promoting local culture and historical heritage together with tourist functions.
The legislation for the Romanian tourism activity can be accessed on the website of the Ministry
of Economy, Entrepreneurship and Tourism at the section turism.gov.ro/web/legislatie/.
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5. PEOPLE/ HUMAN RESOURCES

Human resources in tourism play a fundamental role, customer satisfaction largely depending
on them. The five particularities of the labor force in tourism are: the high labor consumption,
the material and moral responsibility, the high level of training, the direct relations between the
worker and the tourist, the accentuated seasonality. All this indicates the complexity of tourism
and explains the difficulties of employment in tourism. Tourism staff require a special level of
training depending on the position they hold. Tourism employees have an important role in
creating a pleasant atmosphere at the place of tourist destination. They must have an adequate
physical and clothing attire, adapt to the psychological specifics of the tourist, and have a
civilized behavior. In the case of most employees, due to direct contact with the tourist there is
a need to know at least one international language, as well as the willingness to provide useful
information such as: presentation of resources and tourist attractions in the area, schedule of
various means of transport, program of events etc.
The reality indicates that in rural Romania, managers face a variety of problems related to the
workforce: lack of staff, employee turnover, absenteeism, lack of adequate training.
On the other hand, employees complain about the extended schedule, which leads to exhaustion,
lack of a clear schedule, difficulties in working with superiors, and, especially, extremely
unmotivated salary. Related to the last aspect, it is known that employees in the field of hotels
and restaurants receive the lowest salaries in the Romanian economy (according to the National
Institute of Statistics). Thus, it becomes even more difficult for employers to find ways to attract
employees. In fact, the latest trends show the interest of employers in attracting labor from
abroad.
5.1 Training programs
To pursue education in the field of tourism, students can enroll in a technological high school
in the ninth grade, which they can attend for at least 4 years. An educational alternative is
enrolling in an arts and crafts school and then following the completion year, followed by the
second cycle of the technological high school. After completing these studies, there are two
possibilities: a student can hire or continue school to obtain a high school certificate. This
second option involves the completion of one year of completion and two years of technological
high school. Post-secondary education is part of vocational and technical education, lasting two
years in the field of Tourism and food. On the other hand, the upper cycle of technological high
schools provides qualification as a technician in the fields of tourism and event organization.
"Practice firms" provide alternative learning methods to contribute to development
entrepreneurial skills in tourism. These companies integrate skills from different disciplines,
offering the same experience as a traditional company, although it uses simulations. The
advantage of these companies is that students gain experience on how to work in the field of
tourism, all in a protected environment and under guidance. The first internship companies were
established in 2001, being supported by the Stability Pact for South East Europe, and now their
number is growing.
The main source of qualified personnel in the tourism and hotel industry in Romania is the
higher education institutions. Romania has a network of 15 state universities, which offer
courses in the field of tourism, for specializations in the field of tourism and economics. There
are three universities that award diplomas in the field of tourism, through the departments of
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geography. To these are added seven more private universities. Education can be completed
through master's programs.
There are no study or master's programs intended exclusively for rural tourism. However, there
is discipline, independent (Rural Tourism) or associated with ecotourism (Ecotourism and Rural
Tourism).
5.2 Best practice examples
The attempt to find jobs for the population in need, corroborated with the need for staff in the
tourism market and with the funds provided to solve various societal problems, led to the
implementation of projects aimed at training staff in rural tourism. Some examples of good
practice are given below:
"Future in tourism innovation and reintegration opportunities in Mureș County"
General objective: increase the chances of integration into the labor market of inactive people,
job seekers, the unemployed and people employed in subsistence agriculture in rural areas.
Beneficiaries: 300 people. Information, counseling, and training services were provided,
unemployment was combated by creating new jobs and by developing integrated training and
employment programs. The project contributed to the improvement of the living conditions of
the rural people from Mureș County to the creation of an inclusive and cohesive society.
"Development and employment of human resources in rural areas belonging to Covasna
County"
General objective: to improve the quality of human resources in rural areas in order to engage
in non-agricultural activities and create opportunities for the development of non-agricultural
business in rural areas. Beneficiaries: 308 people, of which 210 benefited from qualifications
in occupations such as waitress, waiter (waiter), trade worker and 98 acquired entrepreneurial
skills.
The Association for Tourism Bucovina implemented as leader or partner several projects
targeting different areas of rural tourism:






ATP4SME - "Accessible Tourism Promoter for Small and Medium Enterprises" which
aims to promote accessible tourism by involving small and medium-sized tourism
companies
ECOTOUR - Management of Efficient Energy in Tourism Industry - aims to transfer
know-how and examples of good practice in the field of vocational education (ECVET)
using the qualification Energy Manager in the field of Tourism (Tourism Energy
Manager) as an example of qualification
EUROPETOUR is a project which aims to promote cultural tourism and to improve the
professional development of stakeholders in the field of tourism in rural areas.
YOUR LOCAL GUIDE - The main objective of the project is to develop the digital
skills of seniors, who want to work as travel agents or local guides, in order to become
experts in promoting tourist destinations.

Save the villages from Bucovina. Adopt a House! - The project is intended to be an action of
social responsibility that aims to preserve the authenticity of the Bucovina’ villages. In fact, this
initiative is intended to be an alarm signal meant to raise public awareness about the need to
preserve the architecture and traditions specific to the Bucovina area.
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6. CONCLUSIONS
Romania's rural tourist heritage is impressive: from traditions and customs preserved over time,
to the beauty and variety of the natural environment. The archaic atmosphere, full of history,
the communion between man and nature, the religious manifestations, crowded of spirituality,
the traditional occupations, all guarantee a tourist experience that should not be missed.
Romanian tourists often find in the rural area a return to their origins, necessary in the context
of urbanization, often excessive. Foreign tourists have a unique experience, which transposes
them into a world they do not find in their countries, often spiced with memorable gastronomic
experiences. For the number of tourists to increase and for the contribution of rural tourism to
be proportional to its potential, the involvement of all stakeholders is needed: from state
authorities to the local community, which could have major benefits from this activity.
Lack of staff and insufficient training are real problems for rural tourism employers. One
solution is to continue accessing European funds aimed at community development. Thus,
through a continuous professional training, with updated programs and anchored in the realities
of the territories, the staff could ensure quality services. Another solution would be to call on
staff from other countries. We draw attention, however, that the rural tourism product needs the
authentic element, so it should not be overdone with this second option. Employers need to find
motivational levers for staff, given that the level of wages is quite low. Increasing the number
of associations involved in rural tourism is welcome, and the creation of OMSs and
collaboration with the GALs should be a constant concern in rural areas.
In conclusion, Romanian rural tourism must be a strategic direction for decision makers at local,
regional, and national level.
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1. A SHORT HISTORY OF THE RURAL TOURISM IN YOUR COUNTRY

The development of rural tourism in Spain is explained, among other factors, by the significant
emigration that occurred in the mid-1960s from rural to urban areas, a process that has been
much later than in the rest of Europe. This rural exodus has coincided with the development of
the culture of sun and beach tourism and the consequences of the mass occupation of coastal
areas. The phenomenon of rural tourism that we know today, emerged in the 60-70s as an
alternative to the traditional tourism model, also known as mass tourism. From the 80s it was
already a well-established reality. The growth of rural tourism is closely related to new trends
in both supply and demand in the tourism sector. New consumption habits appear and there is
an important revaluation of the natural and the traditional.
The model of accommodation in rural houses in Spain has existed since the 1960s, under the
Casas de Labranza program, whose objective was “to welcome rural visitors in simple
accommodation, at the same time as it was a way to renew and improve the house conditions
and allow extra income to farmers” (Cánoves et al, 2005). However, rural tourism under the
current model has a much shorter trajectory, promoted to try to stop depopulation from the
LEADER I program (1989-2004) that promoted the development of new tourism products,
including rural tourism, and the LEADER II program (1994-1999), more oriented to the
promotion of innovative activities in development and rural tourism. At the same time, there is
a growing concern in Spain for the environmental protection of rural areas, which also
contributes to highlighting the importance of rural areas.
Three major stages can be identified in rural tourism in Spain (Cánoves et al, 2005):
 Initial stage (1970-1980). Based almost exclusively on accommodation in rural houses.
The objective was to provide a supplementary income, through accommodation, to the
rural family economy. The role played by women is strongly noteworthy.
 Second stage (1980-1995). Determined by political decentralization and the creation of
the Autonomous Communities. Tourism planning becomes their competence. For this
reason, the evolution that rural tourism has had in the different Autonomous
Communities of Spain has been different, depending on their level of tourism
development (Cánoves et al, 2005). Thus, we can find regions where agriculture is
scarce, not very profitable and not very competitive, so that rural tourism is perceived
as part of the process of economic diversification, promotion of its territory and a brake
on depopulation (Cánoves et al, 2004). However, there are also other regions where rural
tourism is an internalization of coastal tourism and responds more to a high-quality
product, for a segment with high purchasing power, than to an attempt to promote or
complement the scarce agricultural income (Seguí et al, 2002).In other cases, the
commitment to rural tourism arises as a consequence of the lack of a strong classical
tourist positioning, but in territories that have a rich architectural, natural-landscape
heritage and a quality tourism model focused on a compact territory with a wide cultural,
heritage and gastronomic offer (Cánoves and Villarino, 2000; Gómez and Armesto,
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2002). In addition, rural tourism has made it possible to slow down the rural exodus by
adopting complementary formulas (for example with adventure sports). In any case, this
stage is characterized by the appearance of complementary activities to the simple
accommodation in rural tourism houses and by the integration and diversification of
activities in rural areas (for example, the Romanesque route, Camino de Santiago, Ruta
de la Plata ...), which allow a cultural and social revaluation of life in rural areas, as
well as collaborating in local development.
 Current stage (since 1996). Characterized by the consolidation of the product
throughout Spain, since rural tourism does not intend to compete with other products
but to be a complement that is committed to quality. Rural tourism is highly recognized
by national tourists, who represent more than 90% of rural tourists.
2. THE MAIN AREAS AS RURAL TOURISM DESTINATION
2.1 Natural attractions
Protected Natural Areas in Spain have become true differentiating elements of a quality tourist
offer. Protected Natural Areas include the following elements:


National Parks



Marine Protected Areas



Protected Areas Red Natura 2000



Other Parks



Nature Reserves



Natural Monuments



Protected Landscapes



Other protection figures

The percentage protected at the national level is 14.7% of the total land area and 4.9% of the
marine space (Figure 1).
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Figure 1. Protected Natural Areas in Spain (2020)

Source: Spanish Ministry for Ecological Transition
Specifically, Spain has 15 National Parks, integrated into the Network of National Parks and
regulated by Law 30/2014, of December 3, on National Parks (BOE, No. 293, of December 4,
2014). Ordinary management corresponds to the Autonomous Communities in a self-organizing
regime and charged to their financial resources, while the General State Administration is in
charge of the general protection of the system, the establishment of basic guidelines and
ensuring the coherence of the Network. The National Parks are the following: Picos de Europa,
Ordesa and Monte Perdido, Teide, Caldera de Taburiente, Aiguas Tortas and San Mauricio
Lake, Doñana, Tablas de Daimiel, Timanfaya, Garajonay, Archipelago of Cabrera, Cabañeros,
Sierra Nevada, Atlantic Islands of Galicia, Monfragüe, Sierra of Guadarrama.
2.2 Historical and cultural (especially UNESCO) attractions
Spain has 48 World Heritage Sites (UNESCO), 42 of which are cultural, 4 natural and 2 mixed,
which makes it the third country with the most World Heritage sites (only behind Italy and
China). Spanish sites are very varied and range from cave paintings to unique landscapes such
as the Palmeral de Elche, through medieval architecture or Antoni Gaudí's modernist
architecture.
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The World Heritage sites of Spain are the following:
 Cultural
Alhambra, Generalife and Albaicín de Granada (Andalusia), 1984, 1994; Burgos Cathedral
(Castilla y León), 1984; Historic Center of Córdoba (Andalusia), 1984, 1994; Monastery and
Royal Site of El Escorial (Madrid), 1984; Works of Gaudí (Catalonia), 1984, 2005; Old city of
Ávila and churches outside the walls (Castilla y León), 1985, 2007; Old city of Santiago de
Compostela (Galicia), 1985; Old city of Segovia and its aqueduct (Castilla y León), 1985;
Altamira Cave and Paleolithic Rock Art of the Cantabrian Coast (Cantabria, Basque Country,
Principality of Asturias), 1985, 2008; Monuments of Oviedo and the kingdom of Asturias
(Asturias), 1985, 1998; Mudejar architecture of Aragon (Aragon), 1986, 2001; Historic city of
Toledo (Castilla-La Mancha), 1986; Old city of Caceres (Extremadura), 1986; Seville
Cathedral, Alcazar and Archive of the Indies (Andalusia), 1987; Old city of Salamanca (Castilla
y León), 1988; Poblet Monastery (Catalonia), 1991; The Camino de Santiago (Navarra, Aragon,
La Rioja, Castilla y León and Galicia), 1993, 2015; Archaeological site of Mérida
(Extremadura), 1993; Royal Monastery of Santa María de Guadalupe (Extremadura), 1993;
Historic walled city of Cuenca (Castilla-La Mancha), 1996; The silk market of Valencia
(Valencia), 1996; Las Médulas (Castilla y León), 1997; Monasteries of San Millán de Yuso and
Suso (La Rioja), 1997; Palau de la Música Catalana and Hospital de Sant Pau (Catalonia), 1997,
2008; Rock art of the Mediterranean arch of the Iberian Peninsula (Andalusia, Aragon, CastillaLa Mancha, Catalonia, Murcia, Valencia), 1998; Prehistoric rock art sites in the Côa Valley and
Siega Verde (Castilla y León), 1998, 2010; University and historic site of Alcalá de Henares
(Madrid), 1998; San Cristóbal de La Laguna (Canary Islands), 1999; Archaeological site of
Tarraco (Catalonia), 2000; Catalan Romanesque Churches of Vall del Boí (Catalonia), 2000;
Roman wall of Lugo (Galicia), 2000; Palm grove of Elche (Valencia), 2000; Atapuerca
archaeological basin (Castilla y León), 2000; Cultural Landscape of Aranjuez (Community of
Madrid), 2001; Renaissance monumental ensembles of Úbeda and Baeza (Andalusia), 2003;
Vizcaya Bridge (Basque Country), 2006; Tower of Hercules (Galicia), 2009; The Cultural
Landscape of the Serra de Tramuntana (Balearic Islands), 2011; Mercury heritage: Almadén
and Idrija (Castilla-La Mancha), 2012; Dolmens of Antequera (Andalusia), 2016; Caliphal city
of Medina Azahara (Andalusia), 2018; Cultural landscape of the Risco Caido and sacred
mountains of Gran Canaria (Canary Islands), 2019.
 Natural
Garajonay National Park (Canary Islands), 1986; Doñana National Park (Andalusia), 1994,
2005; Teide National Park (Canary Islands), 2007; Primary and ancient beech forests of the
Carpathians and other regions of Europe (Madrid, Castilla-La Mancha, Castilla y León,
Navarra), 2007, 2011, 2017.
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 Mixed
Pyrenees - Monte Perdido (Aragon), 1997, 1999; Ibiza, biodiversity and culture (Illes Balears),
1999.
On the other hand, Spain has 17 elements within the Intangible Cultural Heritage of Humanity,
which makes it one of the two countries in Europe, together with France, with the largest
number of assets declared Intangible Cultural Heritage. They are the following:
Mystery of Elche; Patum de Berga; Silbo Gomero; Irrigation Courts of the Spanish
Mediterranean; Song of the Sibyl of Mallorca; Flamenco; 'Castells'; Feast of 'la Mare
de Déu de la Salut' in Algemesí; Festival of the Patios of Cordoba; Mediterranean diet;
Summer solstice fire festivals in the Pyrenees; Falconry, living human heritage; Feast
of the Fallas of Valencia; The art of dry stone: knowledge and techniques;
Tamborradas, ritual drumbeats of drums; Artisan processes for the elaboration of the
ceramics of Talavera de la Reina and El Puente del Arzobispo; Los Caballos del Vino.
The online platform with the most rural tourism accommodation in Spain, Clubrural.com,
highlights the most sought after towns in Spain during 2020. These are some of the towns that
lead this ranking: Cazorla, Arcos de la Frontera, Riogordo, Abrucena, Aracena, Las Navas de
la Concepción, Jaca, Bronchales, Cangas de Onís, Llanes, Santillana del Mar, Yeste, Ruidera,
El Toboso, Ortigosa del Monte, Sant Pere de Vilamajor, Mataelpino, Denia, Monesterio,
Sanxenxo, Manacor, Arico, Enciso, Ochagavía, Deba, Moratalla…

3. RURAL TOURISM MARKET
3.1

TOURİSM İNFRASTRUCTURE AND İTS EVOLUTİON İN 2010-2019 - A BRİEF ANALYSİS

The number of rural accommodations in Spain has substantially grown over the past decade
reaching 17,2 thousand establishments in 2019. These accommodations offer 20,5 million of
beds.
Figure 2. Number of tourist accommodations in Spain
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The evolution displayed in the charts shows that the economic crisis affecting Spanish economy
at the beginning of the 2010 decade dragged the growth of rural tourism. However, once the
crisis was overcome by 2013, the sector attracted new investments and steadily grew. By the
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end of the decade, although still growing, the sector seems to have reached certain degree of
maturity and the inter-annual growth rate is much more stable.
Figure 3. Interannual rates
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Rural tourism in the different regions
The autonomous community with the highest rural tourism offer is Castilla y León. In this
community there are 20.40% of all the accommodations available in Spain, a fifth of the total
number of rural houses in the country. The Castilian-Leon province where we find the most
rural accommodations is Ávila, with 3.66% of the total. In second position, with 13.34% of the
accommodations, is Andalusian region. Its province with the most offer of rural houses is
Granada with 2.77%. Catalonia, for its part, ranks third in the ranking with 13.11% of
accommodations. Girona is the Catalan province that offers the most options, with just over 4%
of all rural accommodation being found there. It is worth highlighting the case of Asturias,
which is undoubtedly the province that receives the most rural accommodation with 7.69% of
the total. This is a very high number of accommodations if we take into account the size of this
autonomous community. In the queue, as communities that have fewer rural houses and hotels
in their territory are the archipelagos of the Balearic Islands (1.04%) and the Canary Islands
(1.69%), and the communities of La Rioja (1.27%), Murcia (1.23%) and Madrid (1.70%).
Types of accommodations
Accommodations that offer their facilities in full are the most common in rural tourism,
representing 72.15% of the total in 2019. Far behind are the accommodations that offer room
rental or small rural hotels, these only represent 23.24% of the total. Mixed rentals, which are
adapted to the characteristics of the clients by renting them the accommodation in full or by
rooms on demand, are the least common, only representing 4.59%. If we analyze the data by
autonomous communities, Murcia is the one with the most full rental accommodation, 94.77%
of the total in this province follow this modality. They are followed by the Canary Islands with
81.72% and Andalusia, which offers 79.84% of its accommodations in full. The room rental
modality finds its place with the most offer in Cantabria, where this type of accommodation
accounts for 52.1% of the total. The Balearic Islands have 50.78% of accommodations with this
78
IO1 – Analysis of the current situation of the rural tourism sector in the partner countries to prepare sector report

The RURALTOUR: A Training Programme For Sustainable Rural Tourism

2020-1-TR01-KA202-092185

type of management and Galicia 48.65%. As for mixed rentals, within the unusual of their
existence, the Basque Country is the community that offers the most of them, representing
19.42% of the total.
3.2 Tourism flows in the rural area in 2010-2019
Rural tourism demand has experimented several variations during the past decade. During the
economic crisis (which effects were felt in Spain until 2013), rural tourism demand stayed flat
(with even some decreases) around the 2.600.000 travelers per year. However, from 2013
onwards, demand experimented an impressive growth with interannual rates over the 15%. By
the end of the decade, the demand growth seems to have slowed and reaches almost 4,5 million
of travelers per year.
Figure 4. Number of travelers in rural tourism in Spain
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The overall growth of demand during this decade (2010-2019) shows the following figures:
Table 1. Growth rate 2010-2019 in number of travelers
Total Spain
01 Andalucía
02 Aragón
03 Asturias, Principado de
04 Balears, Illes
05 Canarias
06 Cantabria
07 Castilla y León
08 Castilla - La Mancha
09 Cataluña

Growth rate 2010-2019
67,0%
168,3%
55,1%
69,7%
213,0%
64,1%
39,0%
38,9%
89,8%
68,9%
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10 Comunitat Valenciana
11 Extremadura
12 Galicia
13 Madrid, Comunidad de
14 Murcia, Región de
15 Navarra, Comunidad Foral de
16 País Vasco
17 Rioja, La

58,9%
110,9%
17,5%
72,7%
78,1%
24,3%
50,5%
62,0%

Source: INE

As we can see, the overall situation is quite positive for the global of Spain which has grown
over a 67%. However, the situation presents some shades when is analyzed region by region.
While some regions like Illes Balears have multiplied by 3 the number of rural travelers, or
Andalusia by 2,5, the growth in other regions has been quite slow. It is remarkable how the
evolution of the region with the highest number of rural travelers has been quite moderate.
Castilla y Leon has only grown a 38% over the past decade.
The situation also presents some variations when we analyze the evolution of overnight stays.
During the crisis, rural travelers increased the number of overnight stays, mainly motivated by
the prices of rural tourism compared with other destinations, however, the industry reached its
peak in 2016 with 11,77 millions of overnight stays. This leads us to a variation in the consumer
behavior of clients that seem to prefer shorter stays once the crisis is overcome.
Figure 5. Evolution of overnights stays
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When we explore the situation of the regions, we discover that although Castilla y Leon offers
more than 20% of the total accommodations in Spain, it only hosts 16% of the overnight stays
of travelers. On the other extreme we have the case of Balearic Islands that with only a 2,2 %
of the offer of Spain, hosts more than a 7,5% of all the overnight stays in the country.
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Figure 6. Overnights stays
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As we pointed before, in general terms, the average length of the stays in rural accommodation
has been reduced across the decade (an average of an 8,1%) and is situated in 2,52 days in 2019.
Tourists now prefer shorter stays, which indicates a preference for weekends stays opposed to
longer holidays. That might be driven by better communications that facilitate the access to
more remote areas for shorter periods of time and the decrease in the price of international
holidays which might leave rural tourism as the preferred option for short breaks.
Figure 7. Average days of stay
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3.3 The main tourist activities and motivations in the rural areas
The rural tourist seeks above all the not overcrowding of the territory, the tranquility of the
place and a good level of relation between quality and price. The new social model creates a
new consumer, the new tourist, who no longer seeks services, but wants experiences that satisfy
his emotional system (Bordás, 2003).
Within the typology of visitors to protected areas, based on the motivation of the trip and the
practices developed by each group, we can identify the following, among others:
 Adventurers-mountaineers
 Occasional nature tourists
 Student groups
 Senior groups
 Naturalists and nature lovers
 Campers
Among the main activities of rural tourism we can point out the following:
- Ecotourism: based on contact with nature. Its resources are made up of the national
parks, that is, an interesting flora and fauna in the receptive zone.
- Agro-tourism: its purpose is to show and explain the production process of
agricultural farms and agro-industries.
- Agro-ecotourism: it is one where the visitor stays in a room with tourist standards,
but participates in agricultural work, lives and consumes food with the family.
- Ornithological Tourism: it is tourism focused on bird watching and observation.
- Ichthyotourism: it is the tourist activity focused on the practice of sport fishing.
- Hunting Tourism: tourism focused on sport hunting of animals, there are specific
and delimited places where hunting is allowed.
- Active Tourism: It is carried out in natural spaces, active tourism is closely related
to rural tourism and generally this type of activities are carried out in a natural
park due to the ecological interest that they present.
In relation to the motivations, in general, the main purpose of rural tourism is to enjoy nature
and learn about the customs and traditions of the rural world, while enjoying its gastronomy,
popular culture and crafts. The main objective of the trip is to experience the natural
environment, studying it, admiring it or enjoying it.
Traveler’s motivation can also be explained through the guided activities they book. This
complementary offer plays a key role in the success of the rural destinations. The Spanish Rural
Tourism Observatory (2020) states that 52% of the travelers don’t book any additional
activities, but those who do, are main interested in culture and heritage (25%), Natural
Environment (16%) and Gastronomy (7%).
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Figure 8. Activities in rural tourism. Bookings and preferences

Source: Observatorio Turismo Rural 2020. Own elaboration

This way, rural tourists in Spain seem to prefer contemplation and relaxation rather than
engaging in other activities. In a survey recently developed by the Rural Tourism Observatory
in 2020, travelers highlight that their preferred activity is touring villages and landscapes of the
natural environment (56%).
Nature tourists are sophisticated and demanding travelers. They are generally tourists who are
knowledgeable about nature and, as a rule, have defined where they want to travel to and
demand from their travel agents and tour operators experiences that raise their knowledge. The
tourist who travels to these destinations generally spends more and takes longer trips than the
rest of the tourists, and they prefer facilities that are in harmony with the environment. However,
it is important to bear in mind that this is a general profile, and that the rural tourism traveler
has its peculiarities depending on the country of origin, age, habits and customs, etc.
In any case, if recently travelers took into account variables such as price, location, gastronomic
offer and nearby places of interest to decide the destination, due to the pandemic caused by
COVID-19, now most are looking for independent accommodation, with protocol anti covid
and offering a flexible cancellation policy.
4. DESTINATION MANAGEMENT AND MARKETING
There are a wide variety of institutions in charge of promoting rural tourism in Spain, both
international and national.
The different organizations and institutions that operate in the field of rural tourism are:
 United Nations Organization – UN (https://www.un.org/es/)
They intervene directly in favour of development and the valuation of the environment through
programs devoted to these two series of multilateral actions: United Nations Development
Program (UNDP). United Nations Environment Program (UNEP).
 World Tourism Organization – UNWTO (https://www.unwto.org/es)
United Nations agency in charge of promoting responsible, sustainable and accessible tourism
for all. It advocates for tourism that contributes to economic growth, inclusive development and
environmental sustainability, and offers leadership and support to the sector to expand its
tourism knowledge and policies around the world. Likewise, it defends the application of the
Global Code of Ethics for Tourism to maximize the socioeconomic contribution of the sector,
while minimizing its possible negative impacts, and has committed to promoting tourism as an
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instrument to achieve the United Nations Development Goals for the Millennium (MDG),
aimed at reducing poverty and promoting sustainable development.
 Organization for Economic
(https://www.oecd.org/)

Cooperation

and

Development

–

OECD

Forum in which the governments of thirty-four countries discuss the economic, social and
environmental challenges of globalization. The OECD is also at the forefront of efforts to
understand and help governments respond to new developments and concerns, such as new
governance systems, the information economy and society, and the challenges posed by an
increasingly global population aged.
 World Bank (https://www.bancomundial.org/es/home)
Its purpose is to promote the economic and social development of developing countries, thanks
to the mobilization of financial means from essentially the most developed countries.
Development financing occurs in all fields and especially in tourism, sustainable tourism and
rural tourism.
 International Union for Conservation of Nature – IUCN (https://www.iucn.org/es)
IUCN is the oldest known entity dedicated to environmental matters, as it emerged after the end
of World War II, in 1948. This organization has the peculiarity that it brings together member
states, as well as non-governmental organizations (NGOs). ), international agencies, etc. At
present, it continues to be the most important institution in the world in terms of environmental
protection, organizing its World Conservation Congress every three years and being
permanently present at all international meetings on sustainability issues.
 International
Institute
(https://peacetourism.org/)

for

Peace

through

Tourism

–

IIPT

International non-profit organization dedicated to promoting and facilitating tourism initiatives
that contribute to international understanding and cooperation, to improve the quality of the
environment, to preserve heritage, and help to achieve a peaceful and sustainable world. It holds
meetings and conferences in order to spread his ideas in the five continents, based on obtaining
world peace through tourism.
 European Commission (https://ec.europa.eu/info/index_es)
It is the executive body of the European Union, in charge of proposing legislation, the
application of decisions, and the defence of the Union treaties and the day-to-day life of the EU.
It is, in the present case, the body in charge of matters relating to tourism and rural development
of the Union, therefore it is the body to which powers in rural tourism are delegated.
In Spain, competences in tourism are distributed between the Ministry of Industry, Commerce
and Tourism, the Ministry of Agriculture and the regional governments of the different
Autonomous Communities.
 Ministry of Industry, Commerce and Tourism. (https://www.mincotur.gob.es/eses/Paginas/index.aspx)
The Ministry of Industry, Commerce and Tourism, through RD 998/2018, of August 3, is in
charge of the proposal and execution of the Government's policy on tourism. Through the
Secretary of State for Tourism, the Sustainable Tourism Strategy of Spain 2030 is being
developed, a national tourism agenda to face the challenges of the sector in the medium and
long term, promoting the three pillars of sustainability: socio-economic, environmental and
territorial.
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 Ministry of Agriculture, Fisheries and Food (https://www.mapa.gob.es/es/)
The competences are due to the close link that has always existed between rural tourism and
local or rural development. In this way, the different rural development operational programs
that the Ministry has launched in the Spanish territory have had a direct impact on the
development and expansion of rural tourism.
 Regional Government of Andalusia: Ministry of Tourism, Regeneration, Justice and
Local Administration
Rural tourism is one more tourist competition, from the management of tourist accommodation
or leisure activities and free time in nature.
In 2020, in order to mitigate the effects of the situation caused by the coronavirus (COVID-19),
the Andalusian Ministry of the Presidency, Public Administration and Home office has
published Decree-Law 4/2021, of March 23.
Extraordinary and urgent measures for the tourism sector as a consequence of the situation
caused by the coronavirus (COVID-19):
The three lines of grants are as follows:
- Line 1. Aid to companies organizing active tourism activities.
- Line 2. Aid to rural houses.
- Line 3. Aid for tourist guides.
These grants are granted for a fixed amount of 3,000 euros and will be aimed at reducing debt
in the short term, to defray the necessary expenses for the development of the usual activity of
the company, such as the payment of goods or raw materials, labour, inventory, or overhead.
 Supramunicipal associations
o AEPT – Spanish Association for Tourism Professionals.
o ASETUR – Association for the Quality of Rural Tourism.
o AUTURAL – Association of Rural Tourism Professionals.
o Andalusian Rural Hotels Association.
o Andalusian Network of Rural Accommodation.
o Andalusian Farmhouses and Haciendas Association.
 Legislation
The most complete compilation of legislative material can be found in Tourism Code:
https://www.boe.es/biblioteca_juridica/codigos/codigo.php?id=325&modo=2&nota=1

5. PEOPLE/ HUMAN RESOURCES
5.1

TRAİNİNG PROGRAMS

In Spain, training programs in relation to rural tourism can be found in two main groups
depending on the way of approaching the study of rural tourism:
A. Programs that include rural tourism in a monographic and specific way
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A.1. Universities and International Schools
The degree of tourism is taught in many universities (e.g., University of Almeria). Some
universities also offer a specialization in Rural Tourism. Thus, for example, in University of
Murcia with its renewed Program of Studies, students specialize in Rural Tourism, Sun & Beach
Tourism and Alternative Tourism. In this vein, the optional course of Tourist Information
Worker for the Region of Murcia prepares students specifically for obtaining the title of Tour
Guide of the Region of Murcia.
Regarding International schools, some of them also provide specific training programs. So,
the International School of Rural Tourism (ENTURNA) is a project of the Deputation of
Granada articulated through its Provincial Tourist Board. The school is a center for the
generation and dissemination of knowledge in rural tourism, it contributes to the training of
businessmen, entrepreneurs, workers, students and the general population. At the same it
awareness of the importance of rural tourism as a tool for economic and social development
and job opportunities and business opportunities it offers to the inhabitants, especially the
youngest, of rural areas.
A.2. European Programs
Under the leadership of European Programs, such as LEADER and PRODER, many Spanish
Autonomous Communities have promoted and provided economic support for tourism in rural
areas and some specific training regarding to rural tourism has been developed.
Also some projects approved by the European Commission have developed training programs.
Such is the case of the IBRAVE project (Improvement of Branding for Rural Areas through
Vocational Education) in which the University of Almeria was involved.
A.3. Municipalities
Some municipalities offer training plans to train unemployed young people in the field of
tourism. This is the case of many municipalities, such as Almeria, Alicante, Barcelona or
Salamanca.
A.4. Private Institutions
There are different private institutions and companies offering training in rural tourism. Such is
the case of:
- INESEM Business School, offers a master in rural tourism and local development.
- EUROINNOVA Business School offers a course as “Expert in rural tourism”.
- AULAED offers “Rural accommodation course”.
- OSTELEA. Tourism management school. Course “Expert in rural tourism in
Spain”.
A.5. Courses for the unemployed offered by the Employment service
The Employment Service offers courses that train for the performance of jobs in rural areas.
Training 100% subsidized by SEPE (Public Service of State Employment) for hospitality and
tourism workers; autonomous; workers in ERTE (File of Temporary Employment Regulation)
situation; and Social Economy workers.
A.6. Courses offers by the Spanish Association of Professional Technical Teaching of
Rural Tourist Guide.
Course for Rural Tourist Guide Technician.
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B. Programs on tourism that incorporate rural tourism as a part of these studies
B.1. Universities
There are many Spanish universities (including the University of Almeria) which offer training
programs on tourism.
The objective of the Bachelor's Degree in Tourism is to train managers and middle managers
capable of making decisions in the dynamic and changing context of the tourism sector. The
aim is for graduates to be able to manage companies and public or private organizations in the
tourism sector. It is also an objective of this degree to train professionals who are capable of
managing tourist territories and destinations as well as defining tourism policies and plans.
Rural tourism is a part of the training program.
B.2. Vocational Schools
In some secondary schools (publics and privates) it is possible to take intermediate and higher
level training cycles on tourism studies regarding to Professional family Hospitality and
Tourism. Level: higher degree (2.000 hours, 2 academic courses). Rural Tourism is studied in
a part of the study program.
B.3. Private Institutions and Companies
Some private entities offer training in tourism, although not specifically on rural tourism. Many
of the training topics are on tourism and sustainability, sports tourism or nature tourism. Within
these issues, rural tourism is indirectly studied. This is the case for instance of Vatel Hotel &
Tourism Business School which offers a degree in International Hotel Management.
5.2

BEST PRACTİCE EXAMPLES

Training in Spain in the field of rural tourism needs a review and a boost that allows a global
vision and therefore establish the training needs of the rural tourism sector. Of course we have
cases of good practices but they need a review that allows them to be contextualized and seen
in a global approach.
Here are some examples of good practice:
 International School of Rural Tourism "ENTURNA"
This school is sponsored by the Provincial Council of Granada. The International School of
Rural Tourism is a center for the generation and dissemination of knowledge on rural tourism,
which is contributing to the training of businessmen, entrepreneurs, workers, students and the
general population. The courses taught by Enturna have been a successful participation,
covering 100 percent of the places in most of them.
The courses are taught and developed by teachers and researchers, all of them professionals
with extensive experience and recognized prestige, experts in tourism as a matter of knowledge
and as an economic sector. They include a staff of scientists and consultants, both Spanish and
foreign. Enturna has trained around 2000 students who, in the surveys carried out, have shown
a high degree of satisfaction.
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 Technician course in sports activities at the Sol de Portocarrero - High School in
Almeria
IES Sol de Portocarrero is a high school public center that teaches the Medium Degree Cycle
Guide in the Natural Environment and Free Time in the town of La Cañada de San Urbano
(Almeria).
Students finish their studies prepared to carry out their position as technicians and develop their
profession within the rural tourism sector. The degree of student satisfaction is very high and
the employability rate of students who complete their studies is around 90%.
 Erasmus Project “IBRAVE”
IBRAVE project (Improvement of Branding for Rural Areas through Vocational Education) in
which the University of Almeria was involved. One of the main objectives was to identify
effective elements to create branding in rural tourism, and some of the intellectual outputs were
the contents of a summer course successfully developed at the University of Almeria.
6. CONCLUSIONS
In Spain, “rural tourism is a relatively recent phenomenon and arises as a result of a combination
of factors typical of post-industrial societies, where trends in recreational consumption have
evolved towards what has been called “à la carte tourism”. Rural tourism is the result of a
personal choice and is usually motivated by the search for rural roots, a positive image of the
rural environment and providing content to the tourist experience” (Cánoves and Villarino,
2000). Rural tourism has contributed to generating benefits from the diversification of the
economy of the areas where it has been established, and it is a good complement and diversifier
of the local economies of the interior territories. These new tourism activities have helped slow
depopulation and revitalize isolated areas.
However, rural tourism in Spain is young if we compare it with the European evolution, where
it is already in the diversification and maturity phase. This situation places Spain in an
advantageous position. Rural tourism is still in our country an authentic product and linked to
an existing agriculture, and it has presence in all the Autonomous Communities as a different,
complementary and recent offer that allows the diversification of income in rural areas. The still
low number of international tourists in Spanish rural tourism may be due to the lack of
homogeneous criteria in its commercialization. For this reason, it is important that in the future
there are unified and homogeneously organized quality labels for all of them.
Despite rural tourism in Europe is understood as a mixture of different activities, in Spain we it
is still focusing on the accommodation. Although its authenticity and quality, the Spanish rural
tourism product should be unified and classified in order to achieve a successful promotion and
commercialization. The promotion and recruitment of foreign tourists in rural tourism is one of
the great challenges of the sector. For this, the offer will have to be further diversified, taking
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care of quality and establishing different categories tending to a thematic, territorial and leisure
activities specialization (Cánoves et al, 2005).
The regional particularities, the theming of the territories, and of the gastronomy and products
with a Protected Designation of Origin (PDO) are a good guarantee for the creation of a wellestablished and recognized rural tourism in Spain. The new dynamics of rural tourism should
be oriented towards social and environmental sustainability, local and regional cohesion of
tourism development, local involvement in decision-making, product quality and a theming that
allows for the seasonal adjustment and diversification of offers and users.
Finally, it should be noted the existence of an atomized and fragmented rural tourism model,
with low training on the part of rural tourism entrepreneurs and workers. Lack of training and
insufficient resources cause major problems, such as low productivity in tourism companies.
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1. A SHORT HISTORY OF THE RURAL TOURISM IN YOUR COUNTRY
In recent years, tourist coastal centers and villages around large cities, rural settlements near
ancient cities, roadside villages, towns are no longer foreign to tourism in Turkey. Country
restaurants and shopping exhibitions, even fish farms and rural roads, have met tourists or daytrippers. In addition to individual trips, day trips are organized by travel agencies to such places
or to the rural areas in which they are located. On the other hand, serious projects are being
implemented and the ruins of the old village are being revived. In Turkey, with the planning
period in the 1960s, rural development projects were implemented in various provinces in order
to reduce poverty and eliminate regional imbalance. One of the goals of each Rural
Development Projects implemented has been to prevent rural-urban migration. In preventing
migration, the development of rural tourism, which is one of the components of rural
development, emerges as a mandatory component (Soykan, 2003).
While previously carried out only in the form of plateau tourism, in recent years rural tourism
activities in Turkey have been carried out as eco-tourism, plateau tourism, adventure tourism,
etc. Public and private sector initiatives have greatly contributed to the development of rural
tourism. Following the changes occur on tourism preferences in the World, the first important
steps for the development of rural tourism in Turkey have been taken by the decision of the
Ministry of Culture and Tourism on launching "Plateau Tourism Project" in the Black Sea
Region and Taurus in 1990. In addition to the plateau tourism, in Turkey mountain and forest
villages, and plain villages have many historical and socio-cultural values in terms of potential
for rural tourism. For this reason, various projects developed for the development of rural
tourism in various regions, districts and villages. In this context, East Anatolia Tourism
Development Project, Manisa Province Tekelioğlu Village Rural Tourism Development
Project, Küre Mountains and Zümrüt Village Project, Gökçeada: Learning Organic Life on the
Island Project can be shown as significant examples of the those Projects applied (Dursun et al.,
2017).
The document laid out the legal framework for the future of rural tourism in Turkey is "2023
Turkey Tourism Strategy" that was published in the Official Gazette dated 02/03/2007 and
Numbered 26450. According to this document; The Eastern Black Sea Region has been
designated as the "Plateau Tourism Corridor" and it has planned to develop Maçka district in
Trabzon as a rural tourism city. In addition, Trabzon province has been determined as one of
the provinces planned to be developed as a cultural city within the scope of the Starteji
document (KTB, 2007) . Due to over-precipitation, the Eastern Black Sea Region is often
covered with forests and there is a lot of greenery. As there are many rivers and lakes in the
Eastern Black Sea region, streaming tourism is developed and widely preferred. It is very
beautiful in nature compared to other regions because it is rich in greenery. For this reason,
nature tourism is highly developed and there are many rivers, lakes and parks that need to be
seen and visited. There are also many historical beauties in the Eastern Black Sea region. For
example, the Monastery of Sumela is famous as the place where the graves of the kings are
locatedi and the rivers are very convenient for sports such as rafting (Boz et al., 2017).
For the development of rural tourism, it is important to increase the number of accommodation
facilities suitable for the natural structure as well as the daily food and beverage facilities in
rural areas. The most important progresses in the development of rural tourism infrastructure in
Turkey have been ensured through the project support provided to individuals and legal entities
through the Agricultural and Rural Development Support Institution (ARDSI) within the
framework of the European Union Instrument for Pre-accession Assistance – Rural
Development (IPARD). In this context, during 2007-2013 and 2014-2021 programming periods
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of the European Union, modernization and/or new investment supports were provided for many
daily food and beverage establishments, accommodation facilities and recreation areas in rural
areas of 42 provinces (397 investments were supported as of the end of 2016) (TKDK, 2016).
Supports within this scope are planned to be provided in the 2021-2027 planning period of the
EU. In addition to EU-based funds, the Ministry of Agriculture and Forestry of Turkey has
recently provided project-based grant support to rural tourism investments of real and legal
entities. Besides, project-based support is provided both to real and legal persons from time to
time, and to investment activities for rural tourism of non-profit institutions/organizations such
as public institutions, municipalities, NGOs, cooperatives, unions through regional
development agencies. With the increase of quality and capacity of tourism enterprises in rural
areas, the potential for rural tourism has shown a trend of gradually increasing in Turkey, and
this trend is expected to continue to increase in the coming years.
2. THE MAIN AREAS AS RURAL TOURISM DESTINATION
2.1. Natural attractions
A policy of protection and conservation of the stunning natural and cultural assets and the fields
symbolizing our victorious battles has already been established on national and international
bases; and preserved areas of different statues have been designated in order to be bequeathed
to the future generations in Turkey. Within the frames of the law that has been come into force
in 1883, 4 types of definition of preserved areas come to the ground as (KTB, 2021); National
Parks, Nature Parks, Nature Monuments, Natural Protection Areas.


National Parks

In terms of scenic beauty wealth in flora and fauna, or areas of great historical importance,
Turkey’s 33 official national parks are of great interest to visitors. In addition there are 16 areas
which have been recognised as natural parks or nature reserves, which are valued for their
aesthetic, botanical and scientific value and their cultural and natural qualities preserved. These
natural areas can provide a welcome break from the busy atmosphere of Turkey’s cities and
resorts. The national parks are the following: Nemrut Dağı, Akdağ, Başkomutan Historical,
Soğuksu, Altınbeşik Cave, Beydağları Shore, Güllük Mountain (Termessos), Köprülü Canyon,
Kurşunlu Waterfall, Karagöl, Hatila Valley, Büyük Menderes, Bafa Lake Kazdağı, Kuşcenneti,
Ayvalık, Yedigöller, Abant Lake, Uludağ, Gelibolu Peninsula Historical, Troia (Troy),
Alacahöyük, Honaz Mountain, Kızıldağ, Kovada Lake, Ilgaz Mountain, Küre Mountain, Spil
Mountain, Beysehir Lake, Marmaris, Saklikent, Göreme, Aladağlar, Aslandağ, Kaçkar
Mountain, Munzur Mountain, Yozgat and Altindere National Park (Located in Maçka district
of Trabzon). Altındere Valley, which has a giant green area and waterfalls flow through it,
welcomes its visitors as a unique discovery point in the city's abundant oxygen-rich air. Access
to the Altindere Valley is quite easy and has a stabilized road. There is a footpath in the Valley.
Altindere Valley is 48 km from the city center and 18 km from Maçka. It was declared a
National Park in 1987. In addition, it also houses the Sumela Monastery, which is world-famous
and on the temporary Heritage list of UNESCO.


Nature Parks

In terms of scientific and aesthetic considerations, these nature places possesing resorts, tourism
facilities and preserved areas with national and international natural and cultural resources are
rare of beauty. In Turkey there are 16 Natural Parks which are: Akdağ, Kusunlu Waterfall,
Bafa Lake, Ayvalik Islands, Abant Lake, Çatak, Artabel, Yazılı Canyon, Gölcük, Polonezköy,
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Türkmenbaşı, Beşkayalar, Balikayalar, Kocakoru Forest, Kidrak and Uzungöl Natural Park.
Uzungöl, a natural wonder formed as a result of landslides in the Haldizen Valley, 100 km from
Trabzon, has become the center of attention of local and foreign tourists and the tourist paradise
of Trabzon with its dense forests and natural beauty. The region was declared a natural park in
1989 due to its rich vegetation, wildlife and landscape beauties. It has been designated as a
tourist center by the Ministry of Culture and Tourism of Turkey.


Nature Monuments

These are parts of a nature protected in terms of the regulations of the national parks having
scientific merits and properties led by natural effects. These objects may sometimes turn out to
be a rock or a waterfall. In Turkey there are 58 Nature Monuments and 8 of them are found in
Trabzon; Spider Forest Spruce Tree, Spider Forest Spruce Tree-2, Spider Forest Spruce Tree3, Spider Forest Spruce Tree-4, Spider Forest Fir Tree-1, Spider Forest Fir Tree-2, Spider
Forest Fir Tree-3 and Spider Forest Fir Tree-4.


Natural Protection Areas

In addition to national parks, there are 35 areas (reserve areas) that have been specifically
preserved in order to protect endangered species of flora and fauna, and some are used for
scientific research and educational studies. Natural protection areas are following;
Yumurtalık, Dandindere, Alacadağ, Dibek, Çiğlikara, Efeler, Gorgit, Çamburnu, Gürgen
Dağı, Bolu Hazelnut, Akdoğan, Kökez, Sülüklügöl, Sütçüler Sığla Forest, Kartal Lake,
Demirciönü, Gala Lake, Habibi Neccar Mountain, Tekkoz Kengerlidüz, Kasnak Meşesi
Forest, Göknarlık, Sultansazlığı, Kasatura Gulf, Saka Lake, Seyfe Lake, Akgöl, Kasaliç, Vakıf
Çamlığı, Sırtlandağı, Hacıosman, Sarıkum, Çitdere and Kavaklı Nature Reserve.
With its very diverse flora and fauna, rich forests, crater lakes, rivers, gutters, landscapes,
mountain and trekking, rafting, canoeing and winter sports, hunting and fishing, grass skiing,
healing waters, highlands, Trabzon welcome visitors for four seasons with a significant
potential for rural tourism. Important pedestrians in terms of rural tourism in Trabzon are the
following; Kumyatak Valley, Kadırak Plateau, Sürmene–Köprübaşı Kervanyolu, Sis Dağı,
Hıdırnebi Plateau, Beypınarı, Kadırga Derinoba, Khachkalibaba Plateau, Lişer Plateau, Pilav
Mountain, Ayeser Plateau, Sholma Plateau, Sultanmurat Plateau, Larch Plateau, Soğanlı
Plateau, Yanbolu Basin, Taşköprü Plateau, Sarıtaş Plateau, Kalınçam Plateau, Erikbeli Plateau,
Kolobno Plateau, Pazarcık Plateau, Vizara Plateau Ağaçbaşı Plateau.
2.2.Historical and cultural attractions
Turkey has 18 World Heritage Sites (UNESCO), 16 of which are cultural and 2 mixed. The
World Heritage sites of Turkey are the following (KTB, 2021) :


Cultural

Aphrodisias (2017), Archaeological Site of Ani (2016), Archaeological Site of Troy (1998),
Bursa and Cumalıkızık: the Birth of the Ottoman Empire (2014), City of Safranbolu (1994),
Diyarbakır Fortress and Hevsel Gardens Cultural Landscape (2015), Ephesus (2015), Göbekli
Tepe (2018), Great Mosque and Hospital of Divriği (1985), Hattusha: the Hittite
Capital (1986), Historic Areas of Istanbul (1985), Nemrut Mountain (1987), Neolithic Site of
Çatalhöyük (2012), Pergamon and its Multi-Layered Cultural Landscape (2014), Selimiye
Mosque and its Social Complex (2011), Xanthos-Letoon (1988).
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Mixed

Göreme National Park and the Rock Sites of Cappadocia (1985), Hierapolis-Pamukkale (1988)
Figure 1: World Heritages Sites in Turkey (Source: UNESCO, 2020)



Sites on the Tentative List

Turkey has 83 sites in UNESCO World Heritages tentative list, 78 of which are cultural, 2
natural and 3 mixed. One of Turkey’s cultural heritages in UNESCO World Heritage tentative
list, which is Sumela Monastery, is found in Trabzon and a nominee for the UNESCO World
Heritage Sites from the year of 2000. Sumela Monastery was built in the honour of Virgin Mary,
and took its name from the word "Melas" which means Black. The monastery was founded by
two priests names as Barnabas and Sophranios during the time of Theodosius I (375 - 395 AD),
the Emperor of Byzantium. Some of other important historical sites to visit in Trabzon are;
Hagia Sophia, Ortahisar Mosque, Mosque and Tomb of Gülbahar Hatun, Panagia
Thaoskepastos, Alacahan, Kanuni Sultan Süleyman Ottoman Culture House, Atatürk Pavilion,
Trabzon Castle, Goloşa Inns, Cevdet Sunay House, The Return of Ten Thousands The
Anabasis, and Kervanyolu.


Intangible Cultural Heritage

Turkey has 21 elements on the list of the UNESCO Intangible Cultural Heritage with the latest
inclusion as of 2020. Here are the elements on the representative list of Intangible Cultural
Heritage; Mevlevi Sema Ceremony, Arts of the Meddah, Public Storytellers, Karagöz and
Hacivat Shadow Theatre, Aşıklık (Minstrelsy) Tradition, Kırkpınar Oil Wrestling Festival,
Traditional Conversation Meetings, Semah, Alevi Bektaşi Ritual, Ceremonial Keşkek
Tradition, Mesir Paste Festival, Turkish Coffee Culture and Tradition, Ebru, Turkish Art of
Marbling, Nevruz Spring Festival, Flatbread Making and Sharing Culture, Traditional
Craftsmanship of Cini Making, Hidrellez Spring Celebration, Whistled (Bird) Language,
Heritage of Dede Korkut Epic Culture Folk Tales and Music, Traditional Turkish Archery, Art
of Miniature, Traditional Intelligence and Strategy Game of Mangala, and Traditional Folk
Dance of Horon.

96
IO1 – Analysis of the current situation of the rural tourism sector in the partner countries to prepare sector report

The RURALTOUR: A Training Programme For Sustainable Rural Tourism

2020-1-TR01-KA202-092185

3. RURAL TOURISM MARKET
3.1 Tourism infrastructure and its evolution in 2010-2019 - a brief analysis
Tourism statistics in Turkey are not given in detail according to the type of tourism. For this
reason, it is not possible to provide healthy statistics for rural tourism activities. However, by
making use of existing tourism statistics, figures in the Eastern Black Sea Region provinces
where there is almost no sea-sand-sun tourism and especially with a higher rural tourism
potential will be compared with tourism statistics across Turkey. The annual figures of the
Ministry of Culture and Tourism on tourism is used in this section (KTB, 2021).
In Turkey, accommodations is divided into 3 groups as tourism investment certificated, tourism
operation certificated and municipality operation certificated. The number of accomodations,
which are the total of accommodation facilities in these three groups, and the total bed capacity
are given in Figure 2.
Figure 2. Change in number of tourist accommodations and bed capacity in Turkey
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Although the number of accommodation facilities increased until 2015, the total number of
facilities decreased due to the decrease in the number of municipal certified facilities after 2015.
However, it is seen that the number of beds in Turkey has an increasing trend over the years
with the increasing number of qualified and high-capacity accommodation facilities. Most of
the accommodation capacity in Turkey is composed of touristic cities focused on sea-sand-sun
tourism on the Mediterranean and Aegean coasts and metropolitan cities such as Istanbul and
Ankara where tourism and trade are intense. The number of domestic and foreign tourists
visiting accommodation facilities throughout the country is presented in Figure 3.
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Figure 3. Change in number of tourist and average overnight stay in Turkey
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The total number of tourists staying in accommodation facilities in Turkey is increasing
gradually over the years. Especially since 2016, there has been a significant increase in the
number of foreign tourists and it has increased to approximately 40 million by 2019. It is
considered that the increase in the demand for sea-sand-sun tourism as well as the increase in
rural tourism activities contributed to this increase. Although the average overnight stay rates
in Turkey has been fluctuating, it was around 2,60 in 2019.
With the increasing number of tourists in Turkey in recent years, there has been a significant
increase in tourism income. When the last 10-year period is examined, with the overcoming of
the problems in the tourism sector, especially in terms of foreign tourists, in 2015 and 2016, the
total number of foreign tourists entering the country and consequently, tourism income has
increased significantly and by 2019, it has increased to around 35 billion dollars. The share of
tourism income in national income also showed a similar change and increased to 4.6% by the
end of 2019.
Figure 4. Change in tourism income and share in GP in Turkey
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There are many places of interest in Turkey where rural tourism activities are carried out, and
in this respect, the region with the most important potential in the country is the Eastern Black
Sea Region. In addition, it can be said that tourism activities in provinces other than the coastal
provinces in the Aegean and Mediterranean regions and Istanbul and Ankara are mostly based
on rural tourism. Rural tourism statistics are not kept separately in tourism statistics of Turkey.
From this point of view, tourism activities in the Eastern Black Sea Region, Central Black Sea
Region, Western Black Sea Region, Central Anadalu Region, Eastern Anatolia Region, most of
the Thrace Region, most of the Marmara Region and the Southeastern Anatolia Region can be
considered as rural tourism activities.
3.2

Tourism flows in the rural area in 2010-2019

Turkey, with its natural, cultural and historical wealth, has important alternative tourism areas
besides sea-sand-sun tourism for domestic and foreign tourists. Aegean and Mediterranean
coasts are places where sea-sand-sun tourism is at the forefront. Metropolitan cities such as
İstanbul and Ankara attract significant tourists for trade, congress, health, etc. purposes as well
as their historical and cultural wealth. Various alternative tourism activities such as thermal
tourism, mountain and winter tourism, historical and cultural tourism, faith tourism, hunting
tourism are carried out in the cities of the Central Anatolia Region, Eastern Anatolia Region,
Southeastern Anatolia Region and other inland regions.
The Black Sea Region is an important destination in terms of tourism with its natural beauties
and cultural features. Especially in recent years, changing tourist demands and expectations
show that people choose greener and more natural regions while making travel decisions, and
also prefer other types of nature-related tourism besides sea-sand-sun tourism. Although the
Black Sea Region has increased its recognition with plateau tourism, different tourism types are
also come forward in the rural areas of the Black Sea Region. Plateau tourism has developed
considerably in the Black Sea Region due to the climate and natural structure (Gedik et al.,
2019).
Within the Black Sea Region, especially the Eastern Black Sea Region is the region with the
highest potential of Turkey in terms of rural tourism activities. Although the cities of the Eastern
Black Sea Region are coastal cities except Gümüşhane, there is almost no sea-san-sun tourism
due to the geographical structure and the short sea tourism season. Thanks to its geographical
structure, natural and cultural wealth, especially rural tourism activities in the Eastern Black
Sea Region have increased in recent years.
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Figure 5. Number of tourist arrivals in the Eastern Black Sea Region cities.

Number of tourist arrivals

1,100,000
1,000,000
900,000
800,000
700,000
600,000
500,000
400,000
300,000
200,000
100,000
0
2009

2010

Artvin

2011

2012

Giresun

2013

2014

Gümüşhane

2015

2016

Ordu

2017

2018

Rize

2019

2020

Trabzon

In Figure 5, the number of tourists accomodated in tourism facilities between 2010 and 2019 in
6 provinces of the Eastern Black Sea Region (Artvin, Giresun, Gümüşhane, Ordu, Rize and
Trabzon) are given. In addition to its rural tourism potential, Trabzon stands out among the
cities in the Eastern Black Sea Region with its surplus of tourism facilities and transportation
facilities. One of the important issues in Trabzon's prominence in recent years has been the
increase in tourist demand in the region from various countries such as Qatar, Saudi Arabia,
Iran, Russia and various European countries. With its naturally beautiful plateaus, lakes,
streams, historical and cultural riches, Trabzon has an important rural tourism potential,
although it varies over the years. Since the rural tourism activities in the region are carried out
in the form of daily activities especially in terms of local tourists, it is obvious that the
accommodation figures do not fully show the potential of both Trabzon and other Eastern Black
Sea Region cities. The total number of overnight stays in the cities of the region is also in
parallel with the number of tourists and its distribution by years is given in Figure 6.
Figure 6. Number of nights spent in Eastern Black Sea Region cities.
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It is observed that the average overnight stays of the cities of the Eastern Black Sea region,
where rural tourism activities are widespread, are lower when compared to the average
overnight stays in Turkey. This difference is even greater, especially compared to the regions
where sea-sand-sun tourism is at the forefront. For instance, in 2019, the average overnight
stays in Antalya, which is the most familiar city of sea-sand-sun tourism in Turkey, is 4,31,
while the average overnight stay in Trabzon, which is one of the provinces with the highest
potential in terms of rural tourism, is 1,94. One of the important reasons for this difference
between stay periods is that the activities that will extend the stay period are not adequately
applied in terms of rural tourism. For this reason, it is necessary to enrich rural tourism activities
in the region in the form of organized package tours and activities aimed at extending the stay.
Figure 7. Average overnight stay in Turkey and in Eastern Black Sea Region cities.
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In Figure 8, the change in the number of tourists (according to accommodation figures) attracted
by the Eastern Black Sea Region over the years is given. It is seen that the ratio of the number
of tourists visiting the Eastern Black Sea Region to the number of tourists coming to the whole
Country shows little fluctuations, but remains at approximately the same levels between the
years of 2010 and 2019. Similarly, the increase in the number of tourists coming to the country
is observed in the provinces of the Eastern Black Sea Region where rural tourism is widespread.
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Figure 8. Tourist arrivals share of Eastern Black Sea Region in Turkey
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Although rural tourism activities are activities that can be done in four seasons, rural tourism
activities are generally carried out in the Eastern Black Sea Region in the summer season due
to the climate conditions and short summer season also causes the active tourism season to be
short. This situation is also clearly seen from the occupancy rates of the accommodation
facilities given in Figure 9. According to 2019 figures, while the average occupancy rate in
Turkey is 50.33%, it is 37.02% in Ordu province, which has the highest occupancy rate in the
Eastern Black Sea Region. In the same period, this rate is around 69.84% in Antalya, the city
of sea-sand-sun tourism. In the light of these figures, it is seen that rural tourism activities in
the Eastern Black Sea Region should be diversified and spread over four seasons.
Figure 9. Number of tourists visited Eastern Black Sea Region in 2019
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The city with the highest rural tourism potential in the Eastern Black Sea Region is Trabzon. In
Figure 10, the number of accommodations and total bed numbers in Trabzon province and the
Eastern Black Sea Region are given. Although there is a relatively fluctuating course in the
number of facilities, it is seen that the bed capacity of both Trabzon province and the Eastern
Black Sea Region has gradually increased over the years.
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Figure 10. Change in number of tourist accommodations and bed capacity in Eastern Black Sea
Region and Trabzon
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3.3. The main tourist activities and motivations in the rural areas
Turkey is one of the few countries in the world that landforms and climate show great changes
even at short distances. These different environments have led to the emergence of a very rich
and varied tourism value. In Turkey, there are rural areas suitable for all types of tourism next
to the magnificent shores that are suitable for tourism in all aspects. Unlike many other regions
of the world, Turkey has got natural tourism areas including streams, lakes, biodiversity,
hunting, mountaineering and winter sports, air sports, caves, thermal springs, diving, karst and
volcanic areas. In addition, it has numerous historical and cultural values and social tourism
potentials such as congresses, conferences, shopping, cultural and educational centers (Çelik,
2018). Important tourism activities in rural areas in Turkey are given below:


Turkey has a rich river system with a wide variety of features. Most of the rivers are
very suitable for water sports such as swimming, rafting, canoeing and river skiing.
Many rivers, especially Çoruh, Köprü, Manavgat, Dim, Zamantı, Göksu and Fırat rivers,
are suitable for water sports.



Mountain climbing and winter tourism activities are among the important activities in
rural areas. Turkey has a wide variety of landforms, climate, vegetation, animal
communities, plateaus, rich hunting and wildlife, glacier and glacier tracks, circus lakes,
which differ greatly even in short distances. Mountain climbing and trekking can be
done in the mountains, which are oxygen stores with fresh air at various altitudes found
in almost every region. The mountains where the main winter tourism centers are located
are Uludağ (Bursa), Erciyes (Kayseri), Palandöken (Erzurum), Sarıkamış (Kars), Ilgaz
(Kastamonu-Çankırı), Kartepe (Kocaeli), Saklıkent (Antalya) and Davraz (Isparta).



Turkey has a high potential in terms of tourism diversity based on geotourism activities
and landforms. The fresh air of the mountainous areas, climatic stations, crater and crater
lakes, landscapes, permanent snow glaciers and glacier tracks, circus lakes, ski and
summer resorts, flora and fauna richness and plateaus are the focus of interest. Apart
from that, valleys, caves, fairy chimneys, travertines, sinkholes, sinkholes and other
karstic shapes are the first tourism resources that come to mind.
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Hunting tourism is the activities performed by people with hunter qualifications in order
to realize their hunting goals. Hunting of wild animals is subject to permission.



Photo safari activities are tourism activities carried out by photography enthusiasts. In
terms of photo safari, almost every corner of Turkey is full of landscapes that attract the
attention of local and foreign travelers.



The type of tourism that helps the waters that come out of the ground as natural spring
water and contain useful minerals provide benefits in terms of revitalization, rest and
maintaining health is called thermal tourism. Turkey is one of the leading countries in
the world in terms of geothermal resources. Thermal tourism activities are carried out
in many provinces such as Yalova, Afyon and Kütahya.



Farm tourism is a type of tourism that enables visitors to use both agriculture and animal
husbandry and various ecotourism activities together, as well as providing additional
income to the local people in economic terms, and also contributing to the cultural
promotion of the region. There are at least 81 agrotourism farms in different regions in
Turkey (Civelek et al., 2013).



Turkey is an area with rich opportunities for those interested in air sports such as
paragliding, sailing wings, parachute, balloon, glider, model airplane. While especially
paragliding is in Fethiye Babadağ, and balloon events are in Cappadocia at their peak,
it is possible to find areas suitable for practicing this sport in almost every region of
thountry with its mountainous and rugged topography.



Visiting holy places by tourists from various religions is defined as religious tourism.
Turkey, which has been a homeland for communities of various faiths throughout the
history of settlement, has hosted works created by people of almost every faith.
Therefore, there are rich cultural tourism potentials for the faith tourism.



There are many large and small caves in every region of Turkey, and cave tourism
activities have an important place within rural tourism. Damlataş, Dim, Yalandünya,
Zeytintaş (Antalya), Buzluk (Ağrı), Gürcüoluk (Bartın), Insuyu (Burdur), Oylat (Bursa),
Salt (Çankırı), Kaklık, Keloğlan (Denizli), Karaca (Gümüşhane), İnatlı (Sinop) and
Çalköy (Trabzon) caves are the examples of caves opened to tourism.



Plateaus, which have an significant place in rural tourism activities, have
uncontaminated air, refreshing coolness in the hottest days of summer, cold waters like
crystal, having a wide variety of vegetation, food obtained from animals grown in
nature's natural environments, natural fruits and vegetables, flora and fauna. With their
richness, hydrographic beauty, social and cultural values, various sports activities,
healing waters and magnificent landscapes, they are the tourism attraction center and
places of interest of the regions. In addition to these endless beauties of the plateaus,
Turkey has places suitable for activities such as suitable climatic conditions, traditional
lifestyle, mountaineering and climbing, horse riding, trekking and paragliding. Buzluk
Plateau (Sinop), Yeşilce and Topçam Plateaus (Ordu), Dereli Bektaş Plateau (Giresun),
Karadağ, Sultan Murat and Sisdağı Plateaus (Trabzon), Anzer Plateau (Rize), Kaçkar
Plateaus (Artvin) and Zigana Plateau (Gümüşhane ) can be given as examples of
important highlands in Turkey.
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4. DESTINATION MANAGEMENT AND MARKETING
International organizations such as United Nations World Tourism Organization, United
Nations Educational, Scientific and Cultural Organization, International Air Transport
Association, World Travel and Tourism Council, The United Federation of Travel Agents
Association, European Travel Commission, International Congress and Conventions
Associations are active in management of toruism sector worldwide (Nişantaşı University,
2021) and Turkey is the member of those international organisations. The main responsible
institution in the management of the tourism sector at national level in Turkey is the Ministry
of Culture and Tourism. In addition to the Ministry, various ministries and tourism
organizations at the national level have some duties and responsibilities for the sector. The
duties and responsibilities of the Ministry of Culture and Tourism are briefly as follows:


To search, develop, protect, keep alive, evaluate, spread, promote and adopt national,
moral, historical, cultural and touristic values to contribute to the strengthening of
national unity and economic development,



To direct and cooperate with public institutions and organizations related to culture and
tourism issues, to develop and cooperate with local governments, non-governmental
organizations and the private sector,



To protect historical and cultural assets,



Evaluating, developing and marketing all the tourism opportunities of the country in
order to make tourism a productive sector of the national economy,



To direct all kinds of investment, communication and development potential in the fields
of culture and tourism, to procure immovables related to cultural and tourism
investments, to expropriate when necessary, to carry out studies, projects and
construction of these,



To carry out promotional activities related to culture and tourism by making use of all
kinds of opportunities and tools and activities promoting Turkey's touristic assets in
every field.

The Ministry is represented by directorates responsible for the culture and tourism of the
relevant province, which carry out its activities under its own authority in the Country, and as
consultancy/attache offices established in different countries. Besides, it undertakes the
management of the tourism sector in coordination with other ministries and public institutions.
In addition to public institutions, many private organizations at national, regional and local
levels are active in the tourism sector and work in cooperation with the Ministry. Some of these
organizations operating at national level are; Turkey Hoteliers, Operators and Investors
Association, Turkey Travel Agencies Association, Turkey Touring and Automobile
Association, Tourist Guides Association, Turkish Tourism Investors Association, Professional
Hotel Managers Association, Tourism Research Association, and International Tourism
Educators and Professionals Association (Şahin and Ünal, 2016).
At the national level in Turkey, the above-mentioned institutions and organizations are working
for the development of the tourism sector without separating the tourism type. Since rural
tourism activities have developed in the Country in recent years, it cannot be said that there are
not many specific organizations for the rural tourism sector. Rural tourism associations have
been established at local level in some provinces to operate in the rural tourism sector. However,
there is not yet an active institution to represent the rural tourism sector at the national level.
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According to the Turkey 2023-Tourism Strategy Document, works are continuing to establish
the "Destination Management" as proposed by the World Tourism Organization in 2004 in
order to manage the tourism sector more effectively. In this context, efforts to establish the
following structure for destination management and marketing in the tourism sector are
ongoing.
COUNCILS





Public Authorities
 Ministry of Agriculture and
Forestry
 Ministry of Treasury and
Finance
 Ministry of Industry and
Technology
 Other Public Authorities

National Tourism Council
Province Tourism Councils
Destination basde Councils

Ministry of Culture and Tourism

Sector Organisations

 DG
of
Investments
and
Busınesses
 DG for Promotıon and Educatıon
 Department of External Relatıons
and Coordınatıon

 Tourism associations
 Vocational rooms
 Union of municipalities
 Investors association
 TÜRSAB Hotels association
 Guides Association
 Investment
Support
and
Promotion Agency
 Development agencies

The following legislative provisions are mainly applied in support, inspection, certification and
other works and transactions for businesses operating in the tourism sector, including the rural
tourism sector (KTB, 2021).




Tourism Promotion Law No: 2634 (Published in 16.03.1982 dated and 17635 numbered
Official Gazette (OG))
Regulation on Qualifications of Tourism Facilities (Published in 01.06.2019 dated and
30791 numbered OG)
Communique on the Implementation of the Regulation on the Qualifications of Tourism
Facilities (Published in 27.11.2019 dated and 30961 numbered OG) (Communique no:
2019/1)

Enterprises that operate or will operate in rural tourism sector can also benefit from the supports
provided by the Ministry of Industry and Technology within the scope of the Decree on State
Aids in Investments (Published in 19.6.2012 dated 28328 numbered OG).
The most important supports specifically for existing enterprises in the rural tourism sector are
the project-based supports provided by the Agriculture and Rural Development Support
Institution within the scope of IPARD, which is the European Union Pre-Accession Assistance
Rural Development Component. With the IPARD Program, grant support is provided to
existing or newly established rural tourism enterprises in settlements with a population below
20,000, which is called rural areas. In this context, grants between 55-65% are provided for a
maximum investment budget of 500,000 Euros (TKDK, 2016). From time to time, investment
supports are provided by development agencies operating in 26 regions of Turkey to private or
public sector institutions/organizations that will invest in the rural tourism sector in Turkey. In
recent years, the potential of rural tourism enterprises has increased significantly, especially
with the supports provided by ARDSI within the scope of the IPARD program and the support
provided by development agencies, and this has contributed to the development of rural tourism.
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5. PEOPLE/ HUMAN RESOURCES
5.1.TRAİNİNG PROGRAMS
In Turkey, vocational tourism education is given in two forms, both formal and non-formal.
Formal tourism education is provided in schools that provide vocational tourism education at
secondary and higher education levels, and non-formal tourism education is provided in the
form of short-term vocational courses provided by official or private institutions/organisations
(Unur and Köşker, 2015). Rural tourism trainings generally is carried out as a part of tourism
education/training programs, as well as rare specific rural tourism trainings are provided by
some institutions/organizations.
A. Formal Tourism Education
A1. Universities.
Tourism Education at Associate Degree:
In order to meet the intermediate labor force need of the tourism sector, associate degree (2year) tourism education is provided at the vocational high schools within the universities.
Educations in the field of tourism are mostly provided in the fields of Tourism and Hotel
Management, Tourism and Travel Services, Cookery and Tourism Guidance. In addition,
tourism education at this level is provided in several universities under the name of Tourism
Animation, Catering Services, Cultural Heritage and Tourism.
Tourism Education at Bachelor’s Degree:
The main purpose of this education is to educatate well-equipped personnel and manager
candidates for businesses in the tourism sector. Tourism education in faculties and schools are
applied under the name of departments such as tourism management, tourism and hotel
management, tourism guidance, accommodation management, travel management, travel
management and tourism guidance, food and beverage management, gastronomy, gastronomy
and culinary arts, food and beverage management, and recreation management. Those who want
to receive advanced education in the afore mentioned departments, master of scince and
doctorate education are among the education provided within the universities.
A2. Vocational Schools
A 4-year high school education is provided to the Ministry of National Education to educate
prospective staff for the tourism sector within Hotel Management and Tourism Vocational High
Schools (secondary schools). These high schools provide education in various departments for
the needs of the tourism sector, and some of these departments are Food and Beverage Services,
Accommodation and Travel Services, Entertainment Services, Food Technology.
B. Non-formal Tourism Education
It is aimed to provide tourism training to people who have never participated in the formal
education system or who are at any level or who left or graduated from one of these levels. It is
aimed to inform and raise awareness of the citizens about the concepts of tourist and tourism
with the non-formal tourism training. In line with this purpose, the Ministry of Culture and
Tourism, the Ministry of National Education, local administrations, private training
organisations and non-governmental organizations organize educational and instructional
programs in line with their needs.
B1. Non-formal vocational tourism trainings provided by the Ministry of Culture and Tourism
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The Ministry of Culture and Tourism organizes various tourism training programs at national
and local levels in order to improve the professional qualifications of the staff working in
accommodation and food and beverage facilities, to increase the service quality and to raise
awareness of tourism in the society. The main training programs are:



On-the-Job Training Courses; front office, food and beverage service, housekeeping,
food production, training managers as an educator, boarding house training.
Tourism Awareness Education Programs; personal development seminar and home
boarding awareness raising seminar.

B2. Non-formal vocational tourism trainings provided by the Ministry of National Education
Training courses for the tourism sector are organized in Public Education Centers affiliated to
the Ministry of National Education. In this context, certified trainings are organized for those
who want to study in the field of rural tourism and contribution is made to staff of the sector.
Also, in the Apprenticeship Training Centers, trainings such as reception, service, food and
beverage, housekeeping, bakery and pastry are provided for the tourism sectors.
B3. Non-formal vocational tourism trainings provided by other institutions/organisations
In addition to public institutions, NGOs and private sector organizations provide training
activities in the field of tourism and rural tourism. The Tourism Development and Education
Foundation, and Tourist Guides Association are the leading organizations organize non-formal
training activities at national level for the tourism sector.
5.2 Best practice examples
The development of rural tourism activities in Turkey has accelerated in recent years. The
TATUTA project is an example of good practice of rural tourism that provides learning and
sharing experiences by practicing.
TATUTA Project (Şahbudak and Şimşek, 2017): One of the projects implemented in Turkey in
developing rural tourism with a focus on learning is TATUTA; "Agricultural Tourism in
Ecological Farms and Voluntary Information and Experience Exchange" project
(http://www.bugday.org/). The main purpose of the TATUTA project, which has been carried
out since 2004 by the Buğday Association for Supporting Ecological Life, with the United
Nations Development Program (UNDP), the Global Environment Fund (GEF) and some other
national supports, is to encourage ecological agriculture and ensure its sustainability by
providing financial, voluntary workforce and/or information support to farmer families living
on ecological agriculture in Turkey. Thanks to the project, the voluntary exchange of knowledge
and experience provides the exchange of knowledge and experience by bringing together
farmers and businesses that live on ecological agriculture with knowledgeable, experienced and
interested people in the field.
6. CONCLUSIONS
Rural tourism is one of the important tools for the development of rural areas and prevention of
rural-urban migration. It is seen that especially in developing countries, the rural tourism
activities contribute to the rural population living in rural areas and earning their living from
agriculture in terms of new job opportunities, prevention of hidden unemployment and also
physical and social infrastructure facilities.
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Turkey has very important geographical, natural and historical advantages for rural tourism. It
has the appearance of a country with unique natural riches that can be used for tourism purposes,
especially because of its geographical location and the differences in its topographic structure,
with micro-climate areas where all seasons are experienced. Although there are no details about
rural tourism in statistical figures, it can be said that Turkey cannot use its potential in this field
sufficiently. In the country, especially the Eastern Black Sea Region has a high rural tourism
potential with its geographical structure, historical and cultural richness and climate
characteristics. However, the rural tourism potential cannot be utilized sufficiently in the Region
as well as throughout the Country. This situation is clearly seen when the statistics such as the
average number of overnights, number of tourists, etc. are examined. For exploting the rural
tourism potential, developing the infrastructure of accommodation and daily catering facilities,
managing the destinations and carrying out more effective marketing activities, and training
people to develop human resources in the sector are the key points. In Turkey, although various
training activities are carried out for the tourism sector, specific training activities for the rural
tourism sector are almost nonexistent. In order to use the rural tourism potential of the country
effectively, it is necessary for the rural population to be educated on the basic issues of adoption,
dissemination and development of rural tourism within the scope of rural extension activities to
increase their skills for the protection of natural resources, efficient use of resources, and service
sector. It is expected that the non-formal training environment for rural tourism to be created
within the scope of the RuralTour Project will contribute to the elimination of the deficiency in
this field.
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